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Manifold Rise in Khadi Sales following
PM's Push through “Mann ki Baat”

The sale of Khadi products across the country has
grown tremendously since 2014, thanks to the
repeated appeals of Hon'ble Prime Minister Shri
Narendra Modi to promote Khadi. Since October
2016, the single-day sale at Khadi India's Flagship
Outlet in Connaught Place, New Delhi, has crossed
Rs 1 crore mark on 11 different occasions. This
record performance of Khadi found a special
mention in the latest episode of Prime Minister's
radio program “Mann ki Baat” aired on Sunday, 25th
July.

What makes this performance even more
significant is the fact that Khadi's single-day sales
exceeded Rs 1 crore for 4 times in October -
November 2020, despite the economic distress and
the fear surrounding Corona pandemic. Earlier in
2018 also, the single-day sales at Khadi's CP outlet
had crossed Rs 1 crore mark for 4 times. On 2nd
October 2019, Khadi and Village Industries
Commission (KVIC) registered the highest single-
day sale of Rs 1.27 crore at the CP outlet which

continues to be arecord till date.

KHADI
SALES COMPARISION

A (20 years vs 7 years)
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1994-95 to 2013-14 2014-15 to 2020-21
(20 Years) (7 Years)
* Total Khadl 5ale in 20 years | 510 2013-14) - Re. 15,068 crore

+ Total Khadi Sale in 7 years (2014-15 1o 2020-21) - Rs, 18,445 crore.

* In just 7 years, Khadi sale exceeded by R=. 3377 crore as compared to the Khadi Sale in 20 years

Khadi & Village Industries Commission
Ministry al MSME, Govt, of India

1% July, 2021 : Last 7 years under Hon'ble Prime Minister Shri Narenda Modi's leadership have been more
fruitful for Khadi than the 20 years rule of previous Governments Khadi sale from 1994-2013 was just Rs 15,068
Cr.whileitsoared to 18,445 Crin just 7 yearsi.e. from 2014 to 2021.
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It was for the first time on 22nd October, 2016, that
the single day sale at Khadi India outlet in CP had
reached Rs 1.16 crore. Earlier, the highest single day
sale of Khadi stood at Rs 66.81 lakh that was
recorded on 4th October 2014, just a day after the
Prime Minister's first address through “Mann ki
Baat”. In the first episode of his radio program, the
PM had appealed the countrymen to buy at least
one Khadi product as it would help poor artisans to
light lamps on Diwali.

KVIC Chairman Shri Vinai Kumar Saxena attributed
the growth in Khadi sales to the constant support of
the Hon'ble Prime Minister to promote Khadi. “It is

because of the Hon'ble PM's appeals that a large
number of people particularly youths have been
inclined to buy Khadi. The growing buzz around
“Swadeshi” has significantly helped lakhs of village
industries prosper even during the challenging
times of Covid-19 pandemic,” Saxena said.

It is pertinent to mention that despite the severe
impact of Covid-19 pandemic, KVIC, in 2020-21,
registered its highest ever annual turnover of Rs
95,741.74 crore, as compared to Rs 88,887 crore
turnover in 2019-20, and thus registering a growth
of7.71%.

Khadi's Single Day Sale Figure

October 4, 2014

Rs 66.81 lakh

October 2, 2015 Rs 91.42 lakh
October 22, 2016 Rs 116.13 lakh
October 17, 2017 Rs 117.08 lakh

October 2, 2018 Rs 105.94 lakh
October 13, 2018 Rs 125.25 lakh
October 17, 2018 Rs 102.72 lakh
October 20, 2018 Rs 102.14 lakh

October 2, 2019

Rs 127.57 lakh

October 2, 2020 Rs 102.24 lakh
October 24, 2020 Rs 105.62 lakh
November 7, 2020 Rs 106.18 lakh
November 13, 2020 Rs 111.40 lakh
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Shri Nitin Gadkari Becomes
“Brand Ambassador” of Khadi Prakritk Paint;
Purchased 1000 liters of Prakritik Paint

Hon'ble Minister for Road Transport and Highways
& Former MSME Minister Shri Nitin Gadkari
virtually inaugurated the new automated
manufacturing unit of Khadi Prakritik Paint, India's
first and only paint made from cow dung, in Jaipur
on Tuesday. Shri Gadkari appreciated the
technology innovation and said this would go a long
way in empowering the rural and agro-based
economy in the country.

On this occasion, Shri Gadkari also placed an order
for 1000 liters of Khadi Prakritik Paint (500 liters
each of Distemper and Emulsion) which he intends
to use at his residence in Nagpur. The Minister
declared himself the “Brand Ambassador "' of Khadi
Prakritk Paint and said he would promote it across
the country so as to encourage young
entrepreneurs to take up the manufacturing of cow
dung paint.

“Even inaugurating infrastructure projects worth
—

By e e
- ":I . ..I 4 3

X

lakhs of crores of rupees is not as pleasing and
satisfying as | feel today while inaugurating this
manufacturing unit. | appreciate Khadi and Village
Industries Commission for the successful research.
Khadi Prakritik Paint has immense potential of
creating sustainable development for benefit of the
poorest of the poor. Our target should be setting up
a Parkritik Paint unit in each and every village and
for this | will promote this paint as its Brand
Ambassador. | am placing an order for 1000 liters of
Khadi Prakritk Paint and | will use this paint in my
own house,” Shri Gadkari said.

The new plant has been set up on the campus of
Kumarappa National Handmade Paper Institute
(KNHPI), Jaipur, which is a unit of Khadi and Village
Industries Commission (KVIC). Earlier Prakritik Paint
was being manufactured manually on a prototype
project. Commissioning of the new manufacturing
unit will double the production capacity of Prakritik

ve
-
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Launching KVIC's
Khadi Prakritik Paint Unit at
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Paint. At present the daily = &« «=a

, =
production of Prakritik Paint
is 500 liters which will go up
to 1000 liters per day.

KVIC Chairman Shri Vinai
Kumar Saxena said the new
plant is equipped with
modern technology and machinery that will also
ensure highest standards of the product in terms of
quality and uniformity. “Technology upgrade will
also benefit the young entrepreneurs undergoing
training at KNHPI in making of Khadi Prakritik Paint
as they will get to learn the latest techniques,”
Saxena said.

Khadi Prakritik Paint was launched by Shri Gadkari
on 12th January 2021. KNHPI, which has developed
the paint, is providing 5-day training to applicants in
making Prakritik Paint. So far, KNHPI has already
provided training to 418 persons and training of 150
applicants is awaited. The training process stopped
due to Covid-19 lockdown; however, training will

resume shortly. So far KVIC has
sold over 11,000 liters of
Prakritik Paint through its
storesand KVIC e-portal.

The Paint has been launched
with the twin objectives of
increasing farmers' income
and creating self-employment across the country.
To enable maximum people to benefit from this
innovation, KVIC has included this project under the
Prime Minister Employment Generation Program
(PMEGP), a flagship scheme of the Central
government for employment generation.

Available in two variants- Distemper and Emulsion,
Khadi Prakritik Paint contains “Ashta Laabh”; i.e. the
eight benefits like anti-bacterial, anti-fungal and
natural thermal insulation properties. This paint is
eco-friendly, non-toxic, odorless and cost-effective.

L 4 2 4
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Newly appointed Cabinet Minister and MoS for MSME

" New Delhi, Union Minister Shri Narayan Tatu Rane and
Hon'ble MoS for MSME Shri Bhanu Pratap Verma

|_ assumed his charge as Minister of Micro, Small and

| Medium Enterprises on 8th July, 2021 .

9" July 2021 : Chairman, KVIC Shri Vinai Kumar Saxena called on the newly appointed Hon'ble Minister for MSME
Shri Narayan Rane and Hon'ble MoS for MSME Shri Bhanu Pratap Verma ji on 9" July 2021. Their hands on
experience in administration & governance will surely take KVIC & the MSMEs to new heights & fulfill Hon'ble
PM's dream of Aatmanirbhar Bharat, Chairman, KVIC said.

7
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KVIC's Unique Project BOLD to Boost Tribals'
Income and Bamboo-based Economy in Rajasthan

A unique scientific exercise serving the
combined national objectives of reducing
desertification and providing livelihood and multi-
disciplinary rural industry support has been
initiated by Khadi and Village Industries
Commission (KVIC). The project named “Bamboo
Oasis on Lands in Drought” (BOLD) is the first of its
kind exercise in India which was launched on 4" July
2021 from the tribal village Nichla Mandwa in
Udaipur, Rajasthan by KVIC Chairman Shri Vinai
Kumar Saxena in presence of local MP Shri Arjun Lal

Meena and over 2000 local villagers. Strict social
distancing and Covid-19 norms were followed
during the event.

A whopping 5000 saplings of special
bamboo species — Bambusa Tulda and Bambusa
Polymorpha specially brought from Assam — have

S 1
=
Es
=

been planted over 25 bigha (16 acres approx) of
vacant arid Gram Panchayat land. KVIC has thus
created a world record of planting the highest
number of bamboo saplings on a single day at one
location.

Project BOLD, which seeks to create
bamboo-based green patches in arid and semi-arid
land zones, is aligned with Hon'ble Prime Minister
Shri Narendra Modi's call for reducing land
degradation and preventing desertification in the
country. The initiative has been launched as part of
KVIC's “Khadi Bamboo Festival” to celebrate 75
years of independence “Azadi ka Amrit Mahotsav”.
KVIC s set to replicate the Project at Village Dholera
in Ahmedabad district in Gujarat and Leh-Ladakh
region by August this year. Total 15,000 bamboo
saplings will be planted before August 21.

India is a signatory to the UN Convention to
Combat Desertification (UNCCD). In his keynote
address at the UN High-Level Dialogue on
Desertification, Land Degradation and Drought on
June 14, Prime Minister Modi gave a clarion call of
restoring 26 million hectares of degraded land by
2030. This assumes great significance as nearly 30
percent of land in India is undergoing desertification
atarapid pace.
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KVIC Chairman Shri Vinai Kumar Saxena said
the green patches of bamboo on these 3 places will
helpin reducing the land degradation percentage of
the country, while on the other hand, they will be
havens of sustainable development and food
security “Bamboo plantation drive on such a large
scale will create additional income for the local
tribal population while it will also support the local
bamboo-based industries and thus boost the rural
economy. In three years, these bamboo patches will
be able to meet the bamboo requirement of
Agarbatti manufacturers in Rajasthan, Gujarat and
Madhya Pradesh. This way, the bamboo patches will
fulfil the larger UN sustainable development goals
(SDGs),” Saxena said.

Member of Parliament Shri Arjun Lal Meena
said the bamboo plantation program in Udaipur will
boost self-employment in the region. He said such
projects will benefit a large number of women and
unemployed youths in the region by connecting
them to skill development programs. He lauded
KVIC for creating self-sustainable employment
opportunities and said this will contribute towards
achieving the Hon'ble Prime Minister's dream of
Aatmanirbhar Bharat.

KVIC has specially brought two species of
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bamboo —Bambusa Tulda and Bambusa Plymorpha
— from Assam. While Bambusa Tulda is used for
making Agarbatti sticks; Bambusa Polymorpha is
used for making furniture and handicraft items.
Further, to develop the plantation site into a hub of
beekeeping activities, KVIC has planted 100 trees
each of papaya, pomegranate and Moringa.

KVIC has judiciously chosen bamboo for
developing green patches. Bamboos grow very fast
and in about three years' time, they could be
harvested, and income recorded. In these three
years, the 5000 bamboo plants will produce at least
20,000 bamboo logs weighing about 500 MT of
bamboo. At the current market rate of Rs 5000 per
ton, this bamboo produce will generate an income
of nearly Rs 25 lakh after three years and later on
every year, thus supporting the local economy.

Bamboo can be used for making agarbatti
sticks, furniture, handicraft, musical instruments
and paper pulp while the bamboo waste is widely
used in making charcoal and fuel briquette.

Bamboos are also known for conserving

A Monthly Journal of KVIC on Rural Industrialisation

Hon'ble Lok Sabha Speaker Shri Om Birla
Visited Khadi India outlet at CP, New Delhi
20th July, 2021.

water and reducing evaporation of water from the
land surface, which is an important feature in arid
and drought-prone regions.
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MSME Minister Shri Narayan Rane Launched
New Khadi Products — Khadi Babywear &
Unique Handmade Paper “Use & Throw” Slippers

Hon'ble Minister for MSME Shri Narayan
Rane on Thursday launched Khadi's two new
exclusive product range — Khadi cotton babywear
and unique Khadi handmade paper slippers — at
Khadi India's flagship showroom in Connaught
Place, New Delhi. Hon'ble Minister of State for
MSME, Shri Bhanu Pratap Singh Verma and
Chairman KVIC Shri Vinai Kumar Saxena were
present on the occasion. Both the ministers spent
more than one-and-half hours in the CP showroom
and appreciated Khadi's range of products
available.

The new products include Khadi's first ever
cotton clothing for babies. To begin with, KVIC has
launched sleeveless vests (jhablas) and frocks along
with bloomers and nappies for new-borns and up to
2 years old babies. KVIC has used 100% hand-spun
and handwoven cotton fabric that is soft on the
tender and sensitive skin of the children and
prevents them from any rashes or skiniirritation.

Similarly, in Germany, KVIC challenged a
local company - Best Natural Products GmbH

("BNP"), whichin 2011 already got prior rightsin the
mark “KHADI” and related marks in EU and other
countries in different classes. After long legal battle
and negotiations through the Diplomatic channel
with the help of the Ministry of External Affairs, BNP
has expressed its willingness to settle the trademark
disputes amicably with KVIC.

The ministers also launched Khadi's
handmade paper “use & throw” slippers which has
been developed for the first time in India. These
handmade paper slippers are 100% eco-friendly
and cost-effective. The Handmade paper used in
making these slippers is completely wood-free and
made of natural fibres like Cotton & Silk rags and
agro waste. These slippers are weightless and best
suited for travel and indoor usage like in home,
hotel rooms, hospitals, places of worship,
laboratories, etc. Itis also effective from the hygiene
point of view.

While Khadi cotton babywear are priced

uniformly at Rs 599 per piece; the handmade paper
slippers cost a meagre Rs 50 per pair. The two new
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shr Naraya

products can be purchased at Khadi showroom in
Connaught Place as well through KVIC's online
portal www.khadiindia.gov.in.

While launching the new Khadi products,
Shri Rane emphasized on aggressive marketing of
eco-friendly and sustainable products. “By
capturing bigger market share in this sector, KVIC
can create more employment opportunities and
increase its consumer base by a big margin,” the
minister said.

112

B3

Khadi Irlia

LAUNC

NEWBORN E WEAR

UNIQUE HANDMADE FAPER FOOTWEAR

Marayan Tatu Rane

KVIC Chairman Shri Saxena said that the
handmade paper “use & throw” slippers have been
developed by KVIC with the objective of supporting
handmade paper industry and creating sustainable
employment for artisans. “Developing new
innovative products to support rural and traditional
industries and livelihood of Khadi artisans has been
the constant endeavour of KVIC. It is also for the first
time that KVIC has ventured into production of

babywear,” Saxena said.
*00
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KVIC and BSF Launch Project BOLD in Jaisalmer
to Prevent Desertification and Support Rural Economy

ol

In the first of its kind efforts to develop green cover in the Indian deserts of Rajasthan, Khadi and Village

Industries Commission (KVIC) on Tuesday planted 1000 bamboo saplings at Tanot village in Jaisalmer, in

collaboration with the Border Security Force (BSF).

KVIC Chairman Shri Vinai Kumar Saxena
launched the plantation program in presence of Shri
Surendra Panwar, Special DG (Western Command),
BSF. Bamboo plantation, as part of KVIC's Project
BOLD (Bamboo Oasis on Lands in Drought) aims at
serving the combined national goals of reducing
desertification and providing livelihood and multi-
disciplinary rural industry support to the local
population.

The Bamboo saplings have been planted
over 2.50 lakh sq feet of Gram Panchayat land near
the famous Tanot Mata Temple which is located
close to Longewala Post on the Indo-Pak Border.

Situated nearly 120 Kms from the Jaisalmer city,
Tanot has become one of most visited tourist spots

in Rajasthan. KVIC plans to develop the bamboo-
based green patch in Tanot as a tourist attraction.
BSF will be responsible for maintaining the plants.
Project BOLD was launched on 4th July
from a tribal village Nichla Mandwa in Udaipur
district in Rajasthan with plantation of 5000 saplings
of special bamboo species over 25 bigha of arid
land. It is aligned with Hon'ble Prime Minister Shri
Narendra Maodi's call for reducing land degradation
and preventing desertification in the country. The
initiative has been launched as part of KVIC's “Khadi
Bamboo Festival” to celebrate 75 years of
independence “Azadi ka Amrit Mahotsav”.

KVIC Chairman said the bamboo plantation
in the deserts of Jaisalmer will serve multiple
objectives, i.e. preventing desertification,
environment protection and creating sustainable

N
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model of development by supporting rural and

bamboo-based industries. “In the next three
years, these bamboos will be ready for harvest.
While this will generate recurring income for the
local villagers; KVIC will also develop this green
patch into a tourist spot considering the large

footfall of tourists visiting Longewala
post and the Tanot Mata Temple,”
Saxena said. He lauded the support of
BSFinimplementing the projectin avery
short time.

In the next 3 years, 1000
bamboo plants will multiply and
produce at least 4,000 bamboo logs
weighing about 100 MT of bamboo. At
the current market rate of Rs 5000 per
ton, this bamboo produce will generate
an income of nearly Rs 5 lakh after three
years and later on every year, thus
supporting the local economy.

Bamboo can be used for
making agarbatti sticks, furniture,
handicraft, musical instruments and

14

paper pulp while the bamboo waste is widely used
in making charcoal and fuel briquette. Bamboos are
also known for conserving water and hence useful
inarid and drought-prone regions.
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Hon'ble Member NEZ KVIC Shri Duyu Tamo ji Chaired
Meeting with CEO Assam KVIB and officers discussed
Various issue of KVI programme on 7" July, 2021 .
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KVIC Commemorates World MSME Day 2021

Putting MSMESs at the centre of inclusive and sustainable development of Indian economy

MSMEs are indispensable for manufacturingin India. Without MSMEs, manufacturing and its jobs and exports
would come to a stand-still. The United Nations declared 27th June as World Micro, Small and Medium
Enterprises (MSMEs) Day.
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KVIC commemorated World MSME Day in Central Office, Mumbai and its State/ Divisonal Offices across the
nation on 27" June, 2021. Khadi and Village Industries Commission (KVIC) is also doing well to promote the
MSME sector and provide employment to millions of people through its various schemes and programmes.
The programs were celebrated by organising online seminars and webinars.

L4 2 4
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KVIC Secures Trademark Registrations in Bhutan,
UAE & Mexico; Files Applications in
40 Countries to Protect Brand “Khadi”

Khadiand Village Indust ries Commission (KVIC) has
recently secured trademark registrations in three
countries — Bhutan, UAE and Mexico — a big stride
towards protecting the identity of brand “Khadi”
globally. Apart from these countries, KVIC's
trademark applications are pending in 40 countries
across the world that include the USA, Qatar, Sri
Lanka, Japan, Italy, Australia, New Zealand,
Singapore, Brazil and others.

While KVIC obtained the latest trademark
registration in Bhutan on 9th July; trademark
registration was granted in UAE on 28th June. With
this, KVIC has succeeded in securing trademark
registration for the first time in a Gulf country.
Earlier, KVIC got the trademark registration for
“Khadi” in Mexico in December 2020.

So far KVIC was having Trademark registrations for
the word mark “KHADI” in 6 countries namely
Germany, UK, Australia, Russia, China and EU where
trademark registrations were granted in certain
classes. However, with recent trademark
registrations in Bhutan, UAE and Mexico, the
number of such countries has gone up to nine. In
these countries, KVIC has got registrations in various
classes that pertain to Khadi fabric, Khadi
readymade garments and village industry products
like Khadi soaps, Khadi cosmetics, Khadi incense
sticks among others.

It is for the first time in the history of KVIC that
sustained efforts have been made in the last 5 years
to protect the brand “Khadi” which was given to us
by none other than Mahatma Gandhi.

KVIC Chairman Shri Vinai Kumar Saxena said these
trademark registrations will prevent any misuse of
the brand name “Khadi” globally. “In recent years,

16

Khadi's popularity has seen a massive growth in
India and abroad due to Prime Minister Shri
Narendra Modi's appeal to adopt Khadi. It has,
therefore, become very important for KVIC to
protect the identity of Khadi and safeguard the
interest of consumers and lakhs of Khadi artisans
who are manufacturing genuine Khadi products. It
is for the first time that KVIC has made aggressive
efforts to safeguard Khadi from such misuse. These
efforts have yielded significant results and helped
Khadi's sales grow significantly in the last few
years,” Saxena said, adding efforts are being made
to secure trademark registrations in other countries
atthe earliest.

The development assumes great significance as
there have been instances of some private local
entities in countries like Mexico and Germany
seeking trademark registration for brand name
“Khadi” in their respective countries. In Mexico,
KVIC challenged the trademark application of “One
Foundation Oaxaca Ac” which had applied for the
“Khadi” logo. However, the firm did not challenge
KVIC's objections and trademark registration for the
word “Khadi” and “Khadi” logo was granted in
favour of KVIC.

Similarly, in Germany, KVIC challenged a local
company - Best Natural Products GmbH ("BNP"),
which in 2011 already got prior rights in the mark
“KHADI” and related marks in EU and other
countries in different classes. After long legal battle
and negotiations through the Diplomatic channel
with the help of the Ministry of External Affairs, BNP
has expressed its willingness to settle the trademark

disputes amicably with KVIC.
L & 2 2
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Big Win for KVIC; World Intellectual Property Organization
Bars Delhi-based Firm from lllegally Using
Brand Name “Khadi”

The World Intellectual Property Organization
(WIPO), a specialized agency of the United Nations
for brand protection across the world, has ordered a
Delhi-based firm against using a domain name
www.urbankhadi.com, which illegally uses the
brand name “Khadi”. The Administrative Panel of
WIPQ's Arbitration and Mediation Center has ruled
that the firm “Om Soft Solutions”, owned by one
Harsh Gaba, had registered and used the domain
name www.urbankhadi.com in “bad faith” and to
gain benefit from the goodwill of Khadi.

The panel's order came on a petition of Khadi and
Village Industries Commission (KVIC) against “Om
Soft Solutions” which was indulging in the business
of garments by misusing the brand name “Khadi”.
The panel lent credence to KVIC's contentions that
“it was a systematic attempt by Mr Harsh Gaba to
derive unfair advantage, wrongful commercial gains
and to mislead the public into believing that
www.urbankhadi.com is an associate of Khadi
India.” “It is evident that the respondent can have
no legitimate interest in the disputed domain
name...nobody would use the word “Khadi” unless
seeking to create an impression of an association
with Khadi,” the panel noted.

“...the evidence submitted by the complainant
(KVIC) leads to the presumption that the disputed
domain name www.urbankhadi.com was registered
and used by the respondent in bad faith....the panel
orders that the disputed domain name be
transferred to the complainant, i.e. KVIC,” the panel
ruled.

The panel categorically rejected the arguments of
“Om Soft Solutions” that the word “Khadi” enjoyed
no protection and that nobody had an exclusive
right to use the name “Khadi”. “.... the complainant
(KVIC) is the owner of several KHADI trademark
registrations. The complainant is also the owner of
trademarks “Khadi” and “Khadi India”...the

disputed domain name www.urbankhadi.com
includes the trademark of KVIC and is confusingly
similar or identical to the trademarks of the
complainant (KVIC),” the panel observed.

KVIC Chairman, Shri Vinai Kumar Saxena said the WIPQO's
order will bolster Khadi's fight against violation of its
brand name not only in India but also globally. “KVIC will
take all measures to protect the identity and global
popularity of Khadi. KVIC has registered the trademark
“Khadi” in several countries to prevent any misuse of the
brand name “Khadi” as it has a direct bearing on the
livelihood of our artisans. The WIPQO's order will be a
deterrent for individuals and firms from illegally using
the brand name “Khadi”,” Saxena said.

It is pertinent to mention that KVIC, in recent times,
has won several cases against violation of its
trademark “Khadi”. On June 4, Delhi High Court
barred a Ghaziabad-based trader JBMR Enterprises
from manufacturing and selling counterfeit Khadi
Prakritik Paint. On May 28, Delhi High Court
restrained “Khadi Design Council of India” and
“Miss India Khadi Foundation” from using “Khadi”
brand name. On May 3, an Arbitration Tribunal in
Delhi had said that “Khadi” was not a generic name
to be used by private individuals or firms while
permanently restraining an individual from using
the brand name Khadi. In March this year, the Delhi
High Court had also restrained a firm from using
brand name Khadi and the Charkha symbol to sell its
products under the name “IWEARKHADI”.

KVIC in the last few years has acted tough against
such violators. So far KVIC has issued legal notices to
over 1000 private firms including Fabindia for
misusing its brand name and selling products under
the name of Khadi. KVIC has sought damages to the
tune of Rs 500 crore from Fabindia which is pending
before the Mumbai High Court.
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Hindi workshop organized on
29th June 2021 at Divisional
Office, Varanasi. In this
workshop, the Hindi officer of
Narakas motivated the officers
and employees to work in

official language.

5 days Bee keeping training
commenced at Tripura on 7" July,
2021

the top quality handcrafted
Khadi fabric and products,
made in rural India by your fellow countrymen |

Your everything store NOW ONLINE www.ekhadiindia.com - ; . LA,
= Khadi and Village Industries Commission
Duseosd e ai i g o (@) Q) € wicnss () s @) biemin Fweincanis  Ministry of Micro, Small & Medium Enterprises, Government of India
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KVIC secures trademark registrations in Bhutan, UAE and Mexico; Files
applications in 40 countries

| induatsy

' leﬂ'ljh'l']fagi - [ | wr| |am| |- :.’-]

KVIC is charged with the planning, prometion, organisation and implementation of programs for the development of Khadi and
ather village industries in the rusal aress

CAC securs twdemark repatations n Bhates, LA and Hren: Fie spplcstions in A0 musinies

KEY HIGHLIGHTS

* Before this, ¥WIC had secured trademark
registrations for the brand 'KHADI in &
countries- Germany, UK, Australia,
Russia, China and EU

* RVIC's trademark applications are
pending in 40 countries across the world

= EMVIC is taking all measures to protect the
identity and global popularity of Khadi

Mew Delhi: In a big stride towards protecting the identity of brand “¥hadi” globally, the Khadi and Village industries Commission
FMIC) recently secured trademark registrations in three countries = Bhutan, UAE, and Mexico. Apart from these countries, KVIC's
trademark applications are pending in 40 countries across the world that include the US4, Qatar, Srl Lanka, Japan, italy,
Austraiia, New Zealand, Singapore, Brazil and others.

While KV|C obtained the latest trademark registration in Bhutan on July 9, trademark registration was granted in UAE last month
on the 25th. With this. KWMC has succeeded in securing trademark registration for the first time in a Gulf country. Earler, KVIC got
the trademark regisiration for “Khadi® in Mexico in December 2020,

50 far, the commission was haing Trademark registrations for the word mark *HHADI™ in six countries namely Germany, LK
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Retail, wholesale trade

to get MSME status

24

NEW DEL] 1L July 2: Ina major move
to support traders 40 the countey, the
Eovernment has revised guidelines for
micTo, small and medium enlErTises
(MSMED to bring: petail and whelesale
trade under thedr ambit

Moting that retzi and wholesls trade
were left cut of the ambit of MSMEs,
Union MSME Mintster Mitin Garkai,
i & string of tweets, sad; “Under the
revised guidelines, MSME has fssned
order. to include retail and wholesle
trade as MSME and extending to them
the benefic of pricrity sector lending
under RBET puidelines.”

“Under the leadership of Prime
Minister Narendra Mods, we sre cam-

mitted to strengthening of MSME _

and make them engines for economic
growth. The revised guidelines will

benefit 2.5 erace retail and wholesale
traders."”

“With the revised puidelines, the ne-

fadin

In a major mave to
support traders in the
country, the
government has
revised guidelines for
micro, small and
medium enterprises
(MSME) to bring retail
and wholesale trade
under their ambit

tail and whobesale tradss will be o be
allowed to register on Udyam poral,

In a statement in response to the de-
cision, the Confederation &f All [ndia

. Traders (CATT) said that the traders of

the country &re in a jubilant macd be-
cause of thekr inclusion under the defni-
ton of MSME.

CAIT Secretary Gener Praveen Kisn-
delwal said the decision af the govemn-
meent will benefit alsout more than eight
crare small businesses of the coanry

Resurgent India Manapging [drector
Jwoti Prakash Gadia described the move
&5 a path-breaking decisian, witch w1
hawe a positave and lasting impact on
the econnmy,

TThis will enable them to becoens a
magee part of the mainstream coonomy
Bacilitated by the availability of credt
from Hanks on a priacty lasis 2 cheap-

+ - er TeRes,” he said. - IANS

THE TIMES OF INDIA

Khadi moves to protect brand in Mexico, globally
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A Social Media Campaigns K
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How many days of EDP training is
required for a project costing more
than Rs 5 lakh under the PMEGP scheme?

How much own contribution needs to
be deposited under general category
under the PMEGP schema?

[+ O et ([Jm— W st i e—— —— [ ) Mm—— ¥ stiin @ Se—— — —

What is the minimum age limit to Which criteria Is not applicable In
apply for the PMEGP scheme? PHMEGP Scheme Project?

e L Tva— L s

L e —

KVIC has always
championead the
cause of skill
develoment to
make youths in

the country
self-deapendont
and capable
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M Social Media Campaigns K

e Instagram Grid e

Fennel Seed
oil is one of
the best kept
socret fo &
lustrous hair

L &
Give a ! Bee Polfen
refreshing Is 50
start to your beneficial |
day with that it is often
aromatic considered
coffoe & superfood

Wishing all a blissfu To apply for the PMEGP schema,
. . = - the maximum project cost for
Eld At dha rmanufacturing should be Rs. 25 lakh
and R 10 Lakh lfor service sector

The PMEGP scheme._ .~ "3
was announced

on August 15, 2008

Gl ree—mm [ rereee—  flassss 9 seemn 8 rre—— = e - Pl Woo——ae pomacm e O stemme [ reeeeee romes om0 ree— [T
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Lhadi
Prakritile Paint

8 prnducts

Iﬂu?h& :
Prakritik Pain

(INDIA'S FIRST COW DUNG PAINT)

The "Khadi Prakritik Paint" is a first-of-its-kind
product based on
cow dung as its main ingredient
i By buying
" Khadi & Village artisen products
vou will help to generate employment Khadi and VH]&QE Industries Commission
and also get quality product Ministry of Micro, Small & Medium Enterprises, Govt. of India
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