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Vice-President visits KVIC's flagship store at CP
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New Delhi: Hon’ble Vice President Shri M. Venkaiah Naidu, on the occasion of Ugadi (the New Year Day in
Andhra Pradesh), visited the flagship store of Khadi and Village Industries Commission (KVIC) at Connaught

Place on6th April 2019
The Vice-President spent some 40 minutes at

the Khadi India outlet with his wife Smt. M.
Ushamma and children and did shopping of different
Khadi products. Appreciating Khadi products, the
Vice President said: “I applaud KVIC for its efforts
to preserve legacy of Mahatma and protect the
tradition of Khadi. It is heartening to note its
endeavors in rebranding Khadi which has
successfully captured the imagination of India's
youth. I wish KVIC all the very best in its future

endeavors.”
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Earlier, Shri Naidu was received and welcomed by
KVIC Chairman Vinai Kumar Saxena — who

acquainted him about the growth and innovations

in Khadi in the
last five years.
The Vice
President and his
wife also paid
flowery tribute to
Mahatma Gandhi
at the store




New Delhi: While unveiling Mahatma Gandhi's
'Grand Wall Mural' at New Delhi Municipal
Corporation (NDMC) Main Building at
Parliament Streeton 31" J anuary, Vice President
Shri M Venkaiah Naidu had
said that to make it more
prominent, the 150 square
meters clay mural of
Mahatma Gandhi, made of "
'Kulhads' from the hands of
150 village potters across

India should be larger.

Taking serious notes of his
instructions, the Khadi and
Village Industries Commission ff
had decided to enlarge the wall
mural to 217 square meters, i.e.
43 percent larger than the earlier
mural and the work in this |
connection has already begun i
on April 11.

Giving the details of works,
KVIC Chairman Vinai Kumar Saxena said that the
idea of making this wall mural came on 22nd
December 2018 at a function in Varanasi — the
spiritual capital of the world, took shape on January 6
this year in Morbi — the home state of Mahatma

Gandhi. “This enlarged mural will look more grand
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and prominent by proportionately increasing the size
by 4 feet on all sides. Besides, Indian Flag will be
painted on the cement sheets as the background of
Bapu's image, which will add to the beauty of the

' l,:._ | image,” he said, adding,

_ “While the horizontal steel
,-uql rli]l’

||| il
Illl“ | prevent any damage on the

frame with wire-mesh will

it =

,'.I;Illwi] ground floor, elements of
: .i‘l J illumination will also
. .-:i_ii'[]i! enhance the beauty of the

||| prominently visible also in

facade and mural will be

the night.”
|| It may be noted here that it
[ was the herculean efforts of
‘ KVIC's adroit potters, who
4 made the kulhads for this
Il mural in no time. The
Kulhads used in this mural
| were made by altogether
150 potters — selected by
KVIC from all width and
length of the country. They had assembled at Morbi —
a place famous for its terracotta products, where
theclay of their respective areas were mixed with
Morbi clay, under the guidance of Clay Club, the

noted terracotta designing company there.

Contd. on pg. no..08




CEO
KVIC
Visits
PMTC,

Pampore

On 19th April, 2019 Cheif Executive
Officer, KVIC visited PMTC, KVIC Pampore.
On the outset CEO garlanded the statue of
Father of the Nation Mahatma Gandhi.

On this occasion CEO,KVIC also planted a
traditional plant at PMTC Pampore and had

interaction with the Mehandi Designing trainees at
the centre. She also had a meeting with the daily
wage workers of DTA and listened to their
problems.

In the meantime CEO took the meeting of the

employees posted at PMTC Pampore Durmg the

meeting Shri D. S Bhati State Director, I/c and
Principal PMTC Shri Anil Kumar Sharma were also

present.
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Indian Army and KVIC script a new model of sustainable

development Training of young J&K entrepreneurs begin in

Jaipur: Aimed to provide jobs through the
sustainable development model to the Jammu
and Kashmir youths — derived together by the
Indian Army and Khadi and Village Industries
Commission (KVIC), the training of 30 young
entrepreneurs from there has begun in the
Kumarappa National Handmade Paper Institute

(KNHPI) at Jaipur.

KVIC Chairman Vinai Kumar Saxena, who
reached the Pink City on Saturday — to take stock of
the training of these entrepreneurs — expressed his
satisfaction with zeal and enthusiasm present in
these 30 post-graduate entrepreneurs.“To safeguard
the jewel of Mother India's crown by providing
means of sustainable development to the youths — to
keep their minds progressive and dedicated. Let us
not forget that 70 percent of J&K's population is
under 31 years of age, yet unemployment rate is very
high. While it is important that the government
promotes the conventional employment techniques
through public sector employment and skill
development, it is also important to provide a push
for youth initiatives, which have a much larger
message to send to the community to be the part of
mainstream development as appealed by our Prime

Minister,” he said.

Applauding the role of Indian Army — which

not only shortlisted these youths rather also
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shouldered their to-and-fro travelling expenditure

for making them adroit in handmade paper
manufacturing techniques, Saxena further said that
demonstrative, result oriented and sustainable
economic and skill set improving initiatives like the
Handmade Paper Conversion Training by KVIC
would not only ignite the entrepreneurial spark but
also high level of "can do" motivation, which is
paramount for the state's liberation from apathy,
disenchantment and the constant fear of self-created
discrimination syndrome. “It is really remarkable
that Indian Army, besides safeguarding our
boundaries, is also motivating the youths to be the
part of mainstream for a developed India. KVIC is
committed to support this model of sustainable
development in all possible way. One can just
imagine, if these young impressionable young minds
are positively directed and made to believe of their

contribution to the environmental and societal

Contd. on pg. no..08



KVIC pays tribute to Dr. B.R. Ambedkar

On 14th April. Jt. CEO KVIC Shri Y. K. Baramatikar along with senior official and employee of central office
Mumbai paid tribute to Dr. B.R. Ambedkar on the occasion of Dr. Bheem Rao Ambedkar Jayanti.
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In collaboration with RSETI, State Office, KVIC Deharadun

EDP training organised at DO Bikaner under Prime organised 10 days EDP training programme from 20th to
Ministers Employment Generation Programme 29th April, 2019 under PMEGP Scheme.



Under the scheme of Honey Mission Programme
S.0. KVIC. Bhubaneswar trained students of NIFT
Bhubaneswar, Odisha.

KVIC reopened a Khadi production centre at Shastri Gram

Udyog Barmer. this centre is 20 years old .

.

TKVIC,
.« Dahanu,
organised a
training
programme
on honey
processing
under
Honey
Mission

B Prograamme
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impact the goodwill and the consequent motivational
quotient will be huge. And, the KVIC will leave no
stone unturned to channelise these young energetic
minds through their education, economic
development and ensuring general well-being. After
all, entrepreneurship schemes, that are visible in
other parts of India, need to be brought to Kashmir as

well,” he said.
It may be noted that KVIC has not only incurred the

training, fooding and lodging expenses of these J&K
youths costing more than Rs 15 lakh, but it would
also provide them financial assistance under for the
Prime Minister Employment Generation
Programme (PMEGP),setting up the units as per

their aspirations.

Cont. form pg. no..04

KVIC Chairman further said that it was a matter of
great pride for the nation and KVIC as it was
practical display of Gandhian thoughts on village
industries. “This tributary endeavor of KVIC is
certainly a 'Tribute with difference'. It is also a proud
moment for the nation, when KVIC's grand mural is
showcasing the combined 'sweaty' efforts of village
potters across the nation — hailing from hilly Leh to
seaside Maharashtra and from dense jungle area of
Chhatisgarh to Gangetic Varanasi,” he said, adding,
“This 217-square-meter mural will reflect the unity
of Indian civilization with their individualities and
showcases the combined 'sweaty' efforts of village

potters across the nation.”
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RVIC: Creating sustainable livelihoods -
guarding the Valley from within

-Vinai Kumar Saxena

Idle minds as they say are '""Devil's Workshops'! The size of Jammu & Kashmir's unemployed

youth is almost the size of population of an Austria, Bulgaria or a small-sized European Nation.

Unfortunately, in lack of proper guidance and avenues clubbed with the administrative ennui of

successive unstable governments over the years — the majority of them are misguided, directionless,

frustrated, idle, gullible and disillusioned.

0, what now? To win their hearts

back we just don't need rhetoric,

empty promises and utopian
dreams. Instead, constructive action, backed by
strong believable initiatives which are engaging,
doable and can be replicated is the need of the hour.
In the last financial year, i.e. 2018-19, be it
distributing the all-time highest 2,330 bee-boxes
under its 'Honey Mission' at Kupwara with the
collaboration of Indian Army's Sahyog programme
or training-cum-distribution of Electric Potter
Wheels among the potters of villages like Likir,
Saspole, Sakti and Matho in the minus-18 degree
temperature in Leh region with the help of Ladakh
Autonomous Hill Development Council (LAHDC),
the Khadi and Village Industries Commission
(KVIC), with its entrenched people connect rural
focus and a Nationalist vision, has emerged as the
catalyst and the game-changer to bring this most
crucial and critical resource, back to the national
mainstream and become an equal partner to

improve their socio-economic status.

In fact, the KVIC and Indian Army had
derived a unique model for J&K: To safeguard the
jewel of Mother India's crown by providing means
of sustainable development to the youths — to keep
their minds progressive and dedicated. Let us not
forget that 70 percent of J&K's population is under

31 years of age, yet unemployment rate is very high.
While the state boasts of a huge potential in terms of
electricity from water resources, exports in
horticulture, floriculture and apiculture, there are
other unexplored areas like adventure tourism and
culinary tourism, which have huge potential for
promoting entrepreneurship in the state. Since
obtaining land and licenses is always a tedious task
in this State, a number of youth in the valley are
running cafes, art galleries, co-working spaces,
design studios etc. While it is important that the
government promotes the conventional employment
techniques through public sector employment and
skill development, it is also important to provide a
push for youth initiatives, which have a much larger

message to send to the community.

Demonstrative, result oriented and
sustainable economic and skill set = improving
initiatives like the Handmade Paper Conversion
Training by KVIC ignites not only the
entrepreneurial spark but also high level of "can do"
motivation, which is paramount for the state's
liberation from apathy, disenchantment and the
constant fear of self created discrimination
syndrome. A team of 30 aspiring students had
recently come to KVIC's Kumarappa National
Handmade Paper Institute (KNHPI) in Jaipur — to

learn the art of handmade paper-manufacturing, so
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that these future entrepreneurs could explore their
career in this industry. These students were selected
under entrepreneurship development programme of
Indian Army. One can just imagine, if these young
impressionable young minds are positively directed
and made to believe of their contribution to the
environmental and societal impact the goodwill and
the consequent motivational quotient will be huge.
And, the KVIC seems to have found the means to
channelise these young energetic minds through
their education, economic development and
ensuring general well-being. After all,
entrepreneurship schemes, that are visible in other
parts of India, need to be brought to Kashmir as
well. Since Indian army and KVIC have begun skill
development of youth from Kupwara for paper
making and healthy mind and a useful skill can build
a nation, it would probably be the best and most
novel way to distant jobless Kashmiri youths from
virtual devil's workshop; i.e. subversion by divisive
forces. And, the youths from the Valley too appear
much decisive about their paths now: say good-bye
to terrorism that breaks the nation and adapt skills
that make the nation. Much on the lines of Prime
Minister Narendra Modi's dreams of bringing J&K
youths back to the mainstream to ensure the
progress of India, KVIC and Indian Army are
committed to make the dreams of Kashmiri youths

prosper is the same. Their dreams are to prosper.

Sample these figures of fiscal 2018-19:
Being the nodal agency of ambitious Prime Minister
Employment Generation Programme (PMEGP),
the KVIC not only utilized the funds of Rs 151.94
crore against the target of Rs 47.45 crore, i.e. more
than 320 percent of the estimated target, but also
created 48,620 new employments.

Similarly, while under 'Honey Mission'

KVIC distributed 3,500 Bee-Boxes in Jammu &

10

Kashmir creating 350 direct employments; under the
'Kumbhaar Sashktikaran Mission', the KVIC — fiscal
2018-19 distributed 180 Electric Potter Wheels
among the kraals (potters) of J&K — including Leh
and Ladakh region—creating 720 new jobs.

In the Khadi sector in 2018-19, the KVIC not
only registered the production of Rs 52.98 crore and
sale of Rs 60.10 crore — which are more than 100
percent of the targets, but also created 15,257 new
jobs. The KVIC also added 4 new Khadi institutions
in the fiscal 2018-19, subsequently creating new
direct employments to at least 20 people in J&K.

Self belief, sense of empowerment and the
positive energy, thus created can be replicated across
the state and shown that Entrepreneurial Azadi and
not the jingoistic approach, which has pushed the state
to brinkmanship and where hatred is the Answer.
Army and KVIC have worked together in Kupwara
on Honey mission and tasted the nectar of success.

They now train 30 Kupwara youths on paper making.

If the above results are any indication, the
developmental model adapted by the KVIC — in
association with the Indian Army or the LAHDC —
can be a real game-changer to bring back the
erstwhile glory of the Valley. Remember, if we
provide jobs to the youths of J&K, they will have no
time to get radicalized. Hope is the best mantra of
good start and KVIC, Indian Army and LAHDC
seem already made a good start. If it will be followed
up by all the government and non-government
agencies with hard work, nuanced research and
above all engagement of more and more youths with
this model of sustainable development, it will be a
game-changer in making the Kashmir Valley a
paradise as declared by a 17th-century Mughal
emperor. It is the high time to be the part of this quest
to channelize, aggregate and be the Game-changer.




A Monthly Journal of KVIC on Rural Industrialisation

Press Coverage

Job creation real game changer

The model of development undertaken by KVIC, the Indian Army and the LAHDC in
Jammu & Kashmir must be replicated all across the State to mainstream misguided youth

VINAl KUMAR SAXEMA
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Spinning ayarn
for Brand Khadi

From a politician'sstaple to a fabric that has the attention
ofthe young, khadi's makeover in the world of fashion is
helping turn the story around for KVIC

TE NARASIMHAN
Chennai, 8 April

rom Arvind Milis,
F Raymond and other

branded textile manu-
facturers to the fraternity of
fashion designers, the past
few vears have had a whole
new set of suitors standing
attendance to Brand Khaedi, Its
identity—from a fabric
favoured by politicians and a
symbol of national pride to an
embodiment of sustainable
fashion and millennial val-
ues—is undergoing a massive
change and the makeover is
opening the door to a4 new
world of consumers for the

povernment-owned Khadi
and Village Industries
Commilssion (KVIC).

Khiadi's proponents are
talking to a new audience, in
i language and form that is
giving the age-old varm a con-
temporary  twist. Aamir
Akhtar, CEO, Lifestyle Fabrics-
Denim, Arvind Limited that
buys substantive amounts of
the fabric from KVIC said that
interest has been gradually
growing, in India and abroad.
"We observe two, very clear
suby groups of consumers, the
20-35 age proup that sees it as
o1 modern fabric and values
the sustainability aspect and
the 35+ age group that cher-
ishes its natural comfort and
heritage value,” he added.

There are two big changes
that textile majors such as
Arvind point to: one is of
course the changing cus-
tomier perception around the
fabric, but the second shift
which is expected to leave a
lasting imprint on the future
of khadi is the interest it has
generated among designers

{Topk Raymond has a line of
Khadi apparel; (right)
Fashion Design Council of
India hosted a fashion show
for designer kfvadi-wear
last year

who are helping create new
styles and uses for the prod-
uct, thereby widening its base
of consuimers.

The revival in fortunes has
led KVIC to say that it will
report an all-time earnings
high this fiscal, of around
3200 crore and that it will
tum ina profic. In the last four
years KVIC sales grew nearly
30 per cent, against around
SEVEN Per cent on an average
in the lzst 10 vears, the com-
pany acdded,

KVIC Chairman Vinai
Kumar Saxena said thar the
bigeest drivers of sales have
been aggressive marketing,
growing interest for Ehadi
products amongst the Public
Sector Enterpnses (PSEs) and
supply tle-ups with compa-
nies like Arvind Mills,
Raymond and Aditya Birla
Fashion. He said that khadi is

seen as an organic and

indigenous material, in sync
with a global sensibility and
desire to wear sistainable
fashion. Akhtarsees the prod-
uct's rising popularity a result
of its "minimal yet mod-

ernistic  aesthetic™  that
appeals to the young,
Sustainability has been
identified as one of the top
trends in fashion according to
a report by McKinsey &
Company, written in associa-
tion with The Business of
Fashlon ( The state of fashion,
2009}, “Sustainability, which
breaks into our respondents’
list of the most important
challenges for the first time, is
evolving from a tick-box exer-
cise into a transformational
feature,” the report said.
Sustainable fabrics com-
mand a premium and draw
the best designer talent. KVIC

has been quick to tadlor its nar-
rative around khadi's low
impact on the environment
and has declared fts inten-
tions to ensure a "zero-effect,
zero-defect” global product.
He trots out the numbers: a
metre of kvadi fabric needs
three litres of water, while a
mietre of mill fabric drinks up
55 litres, These metrics have
grabbed the attention of con-
sumers and designers—both
keen to establish their envi-
ronment-friendly credentials
in a premium market. Saxena
sald that they have managed
to attract the best designer tal-
ent on board—{rom global
designer Gavin Rajah 1w
Indian fashion diva Ritu
Beri—who are advocating the
use of khadi and are its de-fac-
to ambassadors.

The narrative around the
fabric Is nuanced. Akhtar
explains that in tier-2 towns
and villages, kfad! is seen as
a nationalist choice and
worn by the senior demo-
graphic. But in larger towns,
where the young are increas-
ingly drawn to Khadi, it
i & symbol of eco-friend-
liness and modernity,

L Globally the overriding

! identity is that of a sus-
tainable fabric.

“We are encouraged to
see interest from global
brands such as Patagonia,
Levi's, Gap and C&A. They
appreciate the unigue sus-
tainability attributes of this
category. Over and above the
obvious low environmental
impact, the product gener-
ates livelihood for village
based artisanal communities
and contributes to social and
economic  sustainabilitvy,”
said Akhtar.

Still, the bulk of orders are
pouring in from government
depanmentswhere KVIC has
been aggressively pushing
branded khadi. The Indian
Railways for one, has ramped
up orders significantly; in
2013-14, it bought around
T3,.5-4 crore worth of products
from EVIC, in 2018-19, its
orders were worth T100 erore,
the company said. While the
hand spun yarn is scripting a
more global story for itself, it
is also keeping the faith with
its band of old lovalists.
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Khadi sales zoom 28%,

KVIC

: New Delhl: Khad! doesn't s
e fohave been hit by any de-
* mand slowdown, with sales ri-
: §ing 28% to Rs 3215 crore In
¢ 21819, making it one of the
- mostraphdrise tn recent years.
© “There has been a very go-
¢ i reSpONSe ACTOSS Segments
¢ e It Mbric, readymade gar-
© ments and even solar vasim,
¢ During the last fve years, we
- have span  qUanEum Jump eve-
¢ ry year” said Khad! and Villa-
© g Industries  Commission
¢ (KVIC) chalrman V K Saxma.
While KVIC has been complal
* Tilng of production growth not
 keeping pace with demand, it
reparted 7% Jump in produe:
© thon to Rs 1,900 crore in 201819,
© oompared o 7% a yearagn

Sls  Gwth
el ™

wEw | LAT 6
w131
WEE | 166
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w2510
Wie18 | U5

B =S 2 S e

St WVC

KVICs rovenues comes
from sale of khadl as well as
village industry products such
a5 food products and cosme
tics, which are many times big-
ger than garments, The steady
growth In Khadi sales has het
ped KVIC bridge the gap with

eyes Ik crin FY20

some of the leading garment
majors, which are seeing aslo
wer paceof growth,

In 201718, Aditya Birla Fas-
hion and Retall, which boasts
of leading garment brands in
its partfolio, reported sales of
Rs 7180 crore, while Ray-
mond's had consolidated reve
e of over Rs 6,000 crore, bt
both companies saw a growth
of under10%. Fabindia, which
fs seen 0 be & rival to Khadl,
Tad salesof over Rs 1000 crure
bt the growth was almost flat,

Buoyed by the spurt in de-
mand, Saxena has set a sales
target of over Rs 5,000 crore for
the current fnancial year
which bs seen to be highly ambi
tious, gtven that it will requirea
growthof 55%, which 1s unpre
cndented at beast since 04K
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“Environment friendly”, "near to
nature" "back to the basics™, “Green
is in" -are no new addages with KVI
products since these features come
naturally to them. A wide variety of
artefacts to choose from. These are
delicate, aesthetic, exquisite, ethnic
and utilitarian. And  the consumer
items are the last word in purity,
genuineness and nutrition.

The KVIC’s emphasis on quality
rather than quantity makes them
unique items. That is why they are
preferred, by all those who are for
goad quality, healthy and nutntious
items and are going places
Nationally & Internationally.

Visit your nearest Khadi Bhavan/Bhandar

KHADI AND VILLAGE INDUSTRIES COMMISSION

Ministny of Micre,Small & Medium Enterprises,(Govi. of India)

GRAMODAYA, 3, IRLA ROAD, VILE PARLE (WEST), MUMEBAI-A0CCEG,
PFHORE @ F&K: 91-0F3-2677 BARR, Z2ET1 G2, FR71 4320
E-mail: kvichgiZbomd.venlnetin  Website: wwes kvic.org.in

“WE SPIN EMPLOYMENT AND WEAVE PROSPERITY IN RURAL INDIA”
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