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"India is a culturally rich country with 
thousands of years old heritage and I have 
imbibed this through many centuries. I have 
seen India liberate from the shackles of the 
British Rule and flourish as a strong 
independent country. 

As a “Gandhian attire”, I was put on by lakhs of 
people. During the freedom struggle, I taught 
Indians to be self-reliant. I am not just fabric 
but an ideology. I am the past, the present, and 
the future. I am originally a feeling of 
Indianness. I am “KHADI”. 

The first image that forms before one's eyes on 
a mention of Khadi, is that of Mahatma 
Gandhi, the Father of the Nation, spinning 
“Charkha” with a cotton ball in his hand. He 
was a superhuman who used me as the most 

potent weapon of non-violence in the Swadeshi 
movement. 

With the rapidly changing times, it has been 
quite a challenge to keep me relevant. The 
country has embraced modernity. However, this 
has opened up new avenues for Khadi. Sensing 
the need for a transformation, in the leadership 
of our Prime Minister, Shri Narendra Modi, who 
invoked the youth of the country to revive and 
revitalize the Khadi industry and the results 
were astonishing.

The Prime Minister used his radio program 
“Mann ki Baat” as a medium to propagate his 
message of Khadi's resurgence and the 
countrymen did not disappoint him either. 
Khadi and Village Industries climbed the 
success ladder year after year. I have made a 
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prominent place for myself in the entire world. 
This success story of Khadi found mention in a 
recent address of Prime Minister Narendra 
Modi where he gave a clarion call to become 
“Vocal for Local” and take our local products 
to the global level. The Prime Minister invoked 
the people to make India, “Aatmanirbhar” 
(Self-reliant). 

Our country is in the grip of the deadly Corona 
pandemic. The entire world is devastated and 
the financial condition of India, too, is badly 
hit. The means of livelihood are reducing and 
the youth of the country stares at joblessness. 
The industrial sector has taken a severe hit due 
to the financial slowdown. 

As extraordinary situations need extraordinary 
measures, this is the time for every Indian to be 
self-sufficient, contribute to increasing local 
production,  support  the poor through 
strengthening the cottage and village industries, 
and make India self-reliant. 

I am capable of bringing about a revolutionary 
change in the country. Khadi is an alternative to 
the foreign products flooding Indian markets. 
Khadi is a medium of creating self-employment 
for farmers, women, and youth of this country. I 
am committed to channelizing the country's 
resources and energy in a new direction. Come, 
let's adopt Khadi for a strong, secure and self-
reliant Bharat." 

Vinai Kumar Saxena 
Chairman, 

Khadi and Village Industries Commission
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 Union Home Minister Shri Amit Shah 
distributed 200 electric potter wheels (chaak) 
and other pottery equipment to 200 trained 
artisans at a function held at Village Randheja 
in his Parliamentary Constituency of 
Gandhinagar through video conference from 
New Delhi.

 Of the 20 villages identified by KVIC, 
15 villages fall under Gandhinagar district 
while remaining 5 villages belong to 
Ahmedabad district. The distribution of 
electric potter wheels will benefit at least 1200 
members of the community by increasing their 
productivity and their income, which is the 

Union Home Minister Empowers 200 Potters in His Constituency 

dream of Hon’ble Prime Minister Shri Narendra 
Modi.

 Shri Amit Shah lauded the various self-
employment schemes of KVIC like Honey 
Mission, Kumhar Sashaktikaran Yojana, 
Leather Artisans’ Empowerment and Project 
DigniTEA. While distributing electric chaaks, 
the Home Minister interacted with four potters, 
n a m e l y  - 
S a i l e s h b h a i 
P r a j a p a t i , 
B h a r a t b h a i 
P r a j a p a t i , 
A v n i b e n 

As many as 200 families of 
the marginalized Kumhar 
c o m m u n i t y  f r o m  2 0 
villages in Gandhinagar 
and Ahmedabad took a 
stride towards sustainable 
self-employment on 30th 
S e p t e m b e r ,  2 0 2 0  b y 
associating with Kumhar 
Sashaktikaran Yojana of 
K h a d i  a n d  V i l l a g e 
Industries Commission .

by distributing Electric Potter Wheels
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Prajapati and Jigneshbhai Prajapati - who have 
been given 10-days training by KVIC in 
pottery making and provided with electric 
chaak and other equipment. These potters 
thanked the government saying this will 
enable them earn a better livelihood and 
become “Aatmanirbhar”.  

 Shri Amit Shah said the electric chaak 
will not only help potters to enhance their 
production but also enable them to make new 
fancy products that will fetch them good 
income during the Dussehra and Diwali 
festivals. He urged every beneficiary to rope in 
at least 10 other families with Kumhar 
Sashaktikaran Yojana for the larger benefit of 
the community. 

“Empowerment of the Kumhar (Prajapati) 
community by improving their socio- 
economic condition has been the dream of our 
Hon’ble Prime Minister. KVIC’s Kumhar 

Sashaktikaran Yojana is aimed at making 
potters “Aatmanirbhar” by creating sustainable 
local employment for them while preserving the 
heritage art of pottery. It is important that young 
potters take up the art of pottery and expand it 
across the country,” Shri Amit Shah said.

 He said the government has created 
proper marketing channels including tie-up with 
the Indian Railway for selling their products. 
“Indian Railway has already designated 400 
railway stations where only earthenware is 
being used to sell food and beverages. I will 
request the Railway Minister to identify more 
such railway stations so as to provide a bigger 
marketing platform to our potters,” he said, 
while also advising the potters to form 
cooperatives to sell their finished products at 
railway stations.

 KVIC Chairman Shri Vinai Kumar 
Saxena, who joined Hon’ble Home Minister in 

A Monthly Journal of KVIC on Rural Industrialisation
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KVIC creates 1500 employment in 10 cities
 to celebrate Sewa Diwas

 From Arunachal Pradesh on the North Eastern 
Frontier to Bikaner on the Western Border and 
from Chandigarh and New Delhi in the North to 
Madurai and Coimbatore down South, KVIC 
organized 14 programs to expand the ambit of its 
welfare projects to create local employment. 

Hon'ble Minister of State for MSME, Shri Pratap 
Chandra Sarangi inaugurated a SFURTI Cluster of 
500 artisans for making hand-knotted carpets in 
Prayagraj in Uttar Pradesh. Shri Sarangi lauded the 
initiatives of KVIC for empowering artisans and 
said this would help realize the dream of resurgent 
India. He said Khadi is playing a big role in making 
India “Aatmanirbhar”. 

KVIC Chairman Shri Vinai Kumar Saxena 
launched six different programs in Varanasi, the 
Parliamentary constituency of the Hon'ble Prime 
Minister, that include the first Footwear Training 
cum Production Center in Varanasi for leather 
artisans (Mochi) in collaboration with Central 
Footwear Training Institute (CFTI), Agra. He 
dis t r ibuted 6 innovat ive cycle-mounted 
Tea/Coffee Selling units under Project DigniTEA 

Khadi and Village Industries Commission extended the benefits of various employment generation 
schemes to nearly 1500 persons in 10 Indian cities to celebrate “Sewa Diwas” on 17th September, 
2020 which marks the birthday of Hon'ble Prime Minister Shri Narendra Modi.
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that will enable tea-sellers earn a respectable 
l i v e l i h o o d  w h i l e  s e l l i n g  t e a / c o f f e e 
hygienically.

He distributed electric potter wheels to 300 
Kumhar families under Kumhar Sashaktikaran 
Yojana and 200 bee boxes to 20 farmers 
families under Honey Mission. The KVIC 
Chairman also distributed 6 hand-operated 
Agarbatti making machines at Sewapuri Block 
in Varanasi under the Khadi Agarbatti 
Aatmanirbhar Mission while also launching 
the plantation of 100 saplings of Bambusa 
Tulda, a bamboo species used for making 
Agarbatti sticks. This will lead to local 
availability of raw material for Agarbatti. 
Notably, Sewapuri has been identified as one 
of the “Inspirational Districts” by Niti Aayog 
and several projects have already been 
launched at Sewpuri to provide employment to 
migrant workers.

In the scenic village of Chullyu in Arunachal 
Pradesh, Saxena inaugurated state's first Silk 
Training cum Production Center that will 
create local employment to artisans and 
increase the production of local Silk. KVIC has 
renovated a dilapidated government school 
building to develop the Silk Training cum 
Production Center. Locals said no such job-
oriented activity had taken place in Arunachal 

Pradesh in the last 50 years.

KVIC Chairman said sustainable development 
though local employment generation has been 
the key focus of KVIC which is aligned with 
the Hon'ble Prime Minister's commitment of 
“Job to Every Hand” (Har Hath Me Kaam). “It 
is the inspiration and appeal of the Hon'ble 
Prime Minister that has taken Khadi to a new 
height. We are hopeful that he will continue to 
lead Khadi as its biggest brand ambassador,” 
Saxena said.

He also distr ibuted 6 cycle-mounted 
Tea/Coffee Selling units to local unemployed 
youths each in New Delhi, Jaipur and 
Chandigarh.

Seeking to empower local artisans, KVIC 
Chairman distributed New Model Charkha in 
Rajasthan's Bikaner district and Kovilpatti in 
Madurai district in Tamil Nadu. Similarly, to 
provide Khadi artisans with better marketing 
opportunity, KVIC inaugurated two Khadi 
Sales Outlets in Barkhedi in Bhopal and 
Coimbatore in Tamil Nadu respectively.

A Monthly Journal of KVIC on Rural Industrialisation
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To celebrate Sewa Diwas, which marks the 
birthday of Hon'ble Prime Minister Shri 
Narendra Modi, Khadi and Village Industries 
Commission (KVIC) distributed 6 innovative 
cycle-mounted Tea/Coffee Selling units under 
Project DigniTEA in New Delhi on 17th 
September 2020. The cycle-mounted tea/coffee 
selling units have been distributed to 6 
unemployed local youths by Hon'ble Member 
of Parliament (Rajya Sabha) Shri Arun Singh, 
and Hon'ble MP from New Delhi, Smt. 
Meenakashi Lekhi in presence of KVIC 
Chairman Shri Vinai Kumar Saxena. These 
units will enable tea-sellers to earn a 
respectable livelihood while selling the 
beverages hygienically.

Each cycle-
m o u n t e d 

Tea/Coffee Selling unit 
costs Rs 18,000 and has the 

provision for gas stove, gas cylinder, an 
umbrella, utensils and separate containers to 
keep tea, sugar, cups and snacks properly. On 
Thursday, KVIC also distributed 17 such units 

KVIC Launches Innovative Project DigniTEA 

A Monthly Journal of KVIC on Rural Industrialisation

contd on ...................... Pg. no. 18  
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 to Remove  Products with brand name Khadi 

KVIC's Firmness Forces 
 Flipkart, Amazon, Snapdeal

On 19 September, 2020: Khadi and Village 
Industries Commission's (KVIC) firmness 
has forced e-commerce portals like Amazon, 
Flipkart, Snapdeal and others to remove 
over 160 web links selling products in the 
brand name of “Khadi”.  The development 
comes in wake of KVIC serving legal notices 
to over 1000 firms using the brand name 
“Khadi India” to sell their products and thus 
causing damage to its reputation and the loss 
of work to Khadi artisans.

After KVIC served legal notice, Khadi Global 
has also discontinued using its website 
www.khadiglobalstore.com and also removed 
its social media pages on Twitter, Facebook 
and Instagram and have sought 10-day time to 
remove all such contents and product using the 
brand name “Khadi”. KVIC action has also 
resulted in shutting down a number of stores 
across the country that were selling fake Khadi 
products.

 These e-commerce portals were selling 
products like Khadi masks, herbals soaps, 
shampoos, cosmetics, herbal mehandi, jackets, 

A Monthly Journal of KVIC on Rural Industrialisation
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kurta and many such 
products through different 
sellers using the brand 
n a m e  “ K h a d i ” .  T h i s 
created a false impression 
among online buyers that 
these commodities were 

genuine “Khadi” products. A majority of the 
products that have been removed were being 
sold by one Ayush E-Traders. This firm has 
confirmed to KVIC that it has removed 140 links 
for various products that were being sold as 
“Vagad's Khadi Products”.

 There has been a steep rise in violation of 
Khadi trademark as the popularity of Khadi 
grew manifold in recent years after the Hon'ble 
Prime Minister's appeal to buy Khadi products. 
Exploiting this opportunity, a number of online 
sellers began selling random products in the 
name of Khadi. Also hundreds of stores 
mushroomed in different cities that were selling 
fake Khadi products. In recent months, 
particularly during the Covid-19 lockdown, 
there was a huge proliferation of such fraudulent 
online sellers. However, to enable online 
customers to buy genuine Khadi products, 
KVIC has launched its e-portal selling a range of 
3 0 0  p r o d u c t s  o n l i n e  a t  
www.kviconline.gov.in/khadimask.



Electric chaak is a symbol of  potters' empowerment & a tool to revive traditional art of  pottery. 

Under Kumhr Sashaktikaran Programme 
150  electric pottery wheels were distributed 

Electric Chaak distributed to potters' family in East Champaran  
to potters' family in Bihar's East Champaran 
on 23 September, 2020 at Motihari by Shri 
Radhamohan Singh, Member of Parliament , 
East  Champaran. Chairman, KVIC Shri Vinai 
Kumar Saxena and Joint Chief Executive 
officer, KVIC participated in the programme 
through video conference.

A Monthly Journal of KVIC on Rural Industrialisation
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thOn 11  September 2020, Shri Vinai Kumar 
Saxena, Chairman Khadi and Village Industries 
Commission launched 10-days training 
program for 50 potters at Muzaffarpur in Bihar.   

 The training programme was a step 
towards local and sustainable self-employment 
and rural resurgence while reviving traditional 
art of pottery.

Potters’ 
Training Programme 

at Muzaffarpur
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KVIC is specifically using handmade paper 
envelopes/packets and handmade carton boxes 
for packaging of articles except for liquid 
materials where plastic wraps are nominally 
u s e d  t o  p r e v e n t  a n y  l e a k a g e  d u r i n g 
transportation. KVIC, which was using plastic 
for packing face masks for better hygiene, has 
also specially designed handmade paper 
envelopes made of banana fiber which it will 
start very soon.

 This assumes significance in wake of the 
directions of the National Green Tribunal 
(NGT) to various E-commerce companies for 
putting a check on excessive use of plastic in 
packaging of goods and thus posing grave 
environmental hazard. The Tribunal has also 
directed the Central Pollution Control Board 

(CPCB) to take necessary steps to curb plastic 
pollution by e-commerce companies.

By using handmade paper packets and carton 
boxes, KVIC is serving the dual purpose of 
environmental protection and employment 
creation. KVIC is using the handmade paper 
packets manufactured at its Kumarappa 
National Handmade Paper Institute (KNHPI), 
Jaipur, which is creating additional employment 
in manufacturing handmade paper packaging 
materials.

Chairman Shri Vinai Kumar Saxena said "Khadi 
fabrics are the world's most eco- friendly 
wearable and environment protection is a key 
concern of KVIC while undertaking any 
activity".

Reacting to several media queries regarding the 
NGT's recent observation, Saxena said, “Khadi 
products are natural and use of handmade paper 

KVIC's Use of  Paper Packaging in Online Sales 

On 13 September :  Khadi and Village 
Industries Commission's (KVIC) venture into 
the E-Commerce industry  just  two  months 
ago is using   handmade paper packaging 
materials from day one to prevent plastic 
pollution that is along the Khadi's principle of 
“Green Chemistry''.

contd on ...................... Pg. no. 19  

Earns Public Accolades
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Minister of State for MSME, Shri Pratap 
Chandra Sarangi and  Chairman, KVIC  Shri 
Vinai Kumar Saxena, inaugurated hand 
knotted carpet cluster under SFURTI Scheme 
through Video Conferencing at Khijirpur  
Prayagraj (UP)  on 16th September 2020.

MoS, MSME Inaugurated hand knotted carpet cluster  

PMEGP awareness camp was conducted on 

18 September, 2020 at Ambadawe village  

in Ratnagiri district . Shri S.G. Hedao,Dy. 

C E O , W e s t  Z o n e ;  S t a t e  D i r e c t o r , 

PMEGP awareness camp in Ratnagiri

Maharashtra; Shri Milind Kamble and Founder 

Chairman of DCCI  were present in the 

programme .



A Monthly Journal of KVIC on Rural Industrialisation

14

Chairman, KVIC distributed tools of livelihood in Varanasi  

 On this occasion, Chairman KVIC 
inaugurated Footwear training cum production 
program with technical support of CFTI and 
also inaugurated Agarbatti training cum 
production programme through Video 
Conferencing. He distributed  bicycles to tea 
vendors, electric potters wheel to 300 family, 
200 bee boxes to bee keepers and planted 100  

On the occasion of Prime Minister's birthday, 
which was celebrated as Seva divas by KVIC, 
Shri Vinai Kumar Saxena, Chairman, KVIC 
distributed tools of employment as tools of 
livelihood in Varanasi on 17th September, 
2020.

bamboo saplings. 

 During the Video Conference, Hon'ble 
Chairman motivated the trainees, artisans and 
other beneficiaries to work hard and become self 
sustainable so that their social and economic 
status may  rises.

Chairman, Khadi and Village Industries 
Commission Shri Vinai Kumar Saxena  
inaugurated Charkha Distribution Programme 

NMC distribution programme at Bikaner 
at Bikaner through Video Conferencing on 
17th September, 2020. 
 125 New Model Charkhas were  
distributed on this occasion. 
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The Khadi and Village Industries Commission 
(KVIC) has appointed Shri Sunil Sethi, a 
leading personality in the Indian fashion 
industry, as its advisor. Sethi will advise the 
Commission on latest design interventions in 
the readymade garments segment as well as 
promotion of Khadi in India and abroad.

Mr Sethi's appointment is for a period of one 
year. Earlier, renowned fashion designer Ms 
Ritu Beri served as advisor to KVIC whose 
term expired recently.

Mr Sethi has over four decades of experience in 
global merchandising, where he has contributed 
significantly to the growth of Indian handicrafts, 
design and the textile industry, through many 
innovative and successful initiatives. As 
Chairman of the Fashion Design Council of 
India, which is represented by ४०० designers, 
Sethi has been working to take Indian fashion 
industry global.

“Sustainable growth of Khadi in the fashion 
industry, both locally and internationally, is the 
key idea behind the appointment. KVIC has 
already marked its advent on the global platform 
and from here on we must capitalize on every 
opportunity. Khadi artisans are capable of 
producing the finest quality and the most unique 
fabric in the world and with the newest design 

innovations, Khadi can be a favourite of a vast 
global consumer segment,” KVIC Chairman, Shri 
Vinai Kumar Saxena said.

Incidentally, this is also aligned with the clarion 
call of the Hon'ble Prime Minister - Local to 
Global and Vocal for Local - in the context of 
Indian manufacturing sector. The development 
assumes greater significance in wake of the 
growing buzz around Indian handcrafted 
products and the consumers increasingly 
becoming fashion-oriented.

Before being appointed Advisor to the KVIC, 
Sethi has discharged advisory roles in various 
government bodies like the HHEC, National 
Crafts Museum and Hastkala Academy, Ministry 
of Textile, Ministry of Tourism and Ministry of 
Culture.  He has also served as Member, Board of 
Governors, at the National Institute of Fashion 
Technology (NIFT).

KVIC Appoints
Design and Fashion 
icon Sunil Sethi, 
as Advisor
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Chairman, Khadi and 
V i l l a g e  I n d u s t r i e s 
Commission inaugurated 
a Khadi India outlet at 
SPG Complex in Delhi 
on 26th September 2020. 
This outlet will cater to 
over  15 ,000  fami ly 
members of SPG officials 
and empower several 
Khadi  ar t isans.  The 
initiative is another step 
towards Swadeshi and 
self-sustainability.

Khadi opens outlet in SPG Complex to accelerate Swadeshi push

Khadi and Village Industries Commission has 
taken another step towards promoting 
“Swadeshi”; and this time by roping in Special 
Protection Group (SPG) – country’s premiere 
security agency protecting the Prime Minister – 
with the drive. On Saturday, KVIC inaugurated a 
new Khadi India Sales Outlet within the 
premises of SPG Residential Complex at 
Dwarka in Delhi. This outlet will benefit nearly 
4000 families of SPG officers and staff residing 
in two adjacent residential complexes in the area. 
SPG is the agency responsible for security of the 
Indian Prime Minister. The Khadi sales outlet 
was jointly inaugurated by KVIC Chairman Shri 
Vinai Kumar Saxena and SPG Director Shri 
Arun Sinha.

The decision to open Khadi sales outlet was 

taken in order to provide pure and handmade 
“swadeshi” goods to the SPG members and their 
families. To further encourage these families to 
buy Khadi products, KVIC has decided to offer 
20% discount on all products in this outlet. 
Spread over 125 acres, the SPG Complex in 
Dwarka Sector 8, is inhabited by nearly 15,000 
people. Adjacent to it is another 26-acre 
residential complex housing over 800 families 
of SPG staff and hence, a significant footfall of 
buyers in the local shopping complex where the 
Khadi outlet is located. The SPG has provided 
KVIC the shop at a token rent of Rs 1 per month. 

KVIC Chairman said through this outlet KVIC 
will make available the best quality handmade and 
natural products to the SPG families. “The SPG 
takes care of the security of the Hon’ble Prime 



NMC Distributed at Dausa 
On 7th September 2020, New Model Charkha, were distributed at Bilona kala,  in Dausa district of  
Rajasthan by Shri Vinai Kumar Saxena, Chairman, KVIC through Video Conferencing in presence of 
Smt.Jaskaur Meena, Member of Parliament (Lok Sabha), Dausa.

Minister, who himself is the biggest brand 
ambassador of Khadi. And with this Khadi sales 
outlet, KVIC intends to take care of the families of 
the SPG officials and staff by providing them the 
best quality consumables,” Saxena said. He added 
that the Khadi sales outlet would also be a boost for 
Khadi artisans and only by encouraging local 
production and strengthening village industries, we 
could create sustainable livelihood for the people. 

The development comes in wake of the Hon’ble 
Prime Minister’s call for Aatmanirbhar Bharat and 
Vocal for Local. Earlier, Hon’ble Union Home 
Minister Shri Amit Shah had ordered the 
paramilitary forces to sell only “Swadeshi’ goods 
through its canteens. Recently, KVIC also began 

supplying pure kacchi ghani mustard oil to the 
paramilitary forces following the first ever MoU 
with ITBP for supply of provisions to the forces. 
KVIC will sell all Khadi fabric and readymade 
garments as well as village industry products 
through this outlet.

17
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Delhi, thanked the Home Minister for his 
constant support to KVIC’s programs and said 
he was readily available for every initiative 
taken for the cause of the poor and the 
marginalized sections. 

 Saxena informed that more than 18,000 
electric chaaks have been so far  distributed 
across the country benefiting nearly 80,000 
people of the community. He said the average 
i n c o m e  o f  p o t t e r s  u n d e r  K u m h a r 
Sashaktikaran Yojana has gone up from nearly 
Rs 3000 per month to nearly Rs 10,000 per 
month. 

 Notably, several regions of Gujarat, 
particularly Kutch and Saurashtra, are well-

known for the 
t r a d i t i o n a l 
pottery art. Since 
t h e  l a u n c h  o f 
K u m h a r 
Sashak t ika ran 
Yojana in 2018, 
the  KVIC has 
t ra ined near ly 
800 potters in 
Gujarat. KVIC 
has also distributed them with electric potter 
wheels and other equipment like blunger 
machines for mixing of clay. This has 
eliminated drudgery from the process of pottery 
making and also resulted in increasing the 
production by 3-4 times. 

......................contd form Pg. no.06 

......................contd form Pg. no. 09 way of creating sustainable self-employment 
and distribution of these units aims at extending 
the benefit of welfare schemes to the poorest of 
the poor. “These cycle units are well equipped. 
It has been designed keeping in mind the 
logistical requirements and hygiene while 
selling tea/coffee to public,” Saxena said.

in different cities like Varanasi, Jaipur and 
Chandigarh.

Shri Arun Singh lauded this initiative of 
KVIC saying it was conceived keeping in 
view the welfare of the poor. The cycles were 
flagged off by Shri Singh from the office of 
Smt Lekhi at Mahadev Road. Smt 
Lekhi  a l so  sa id  th is  KVIC 
initiative will enable poor to earn 
their livelihood with dignity.

KVIC, Chairman said the cycle-
mounted Tea/Coffee Selling unit is 
an innovative and cost-effective 

100 bamboo saplings of Bambusa Tulda 
species, Agarbatti's raw material, brought 
from Assam & planted at Satya Sadan in 
Delhi's Chanakyapuri have shown 
excellent growth in 1 year.Healthy sign 
for Bamboo & Agarbatti industry striding 
to become Aatmanirbhar
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other products in the name of Khadi. KVIC has 
also sought damages to the tune of Rs 500 crore 
from Fabindia which is pending before the 
Mumbai High Court.

KVIC Chairman Shri Vinai Kumar Saxena 
said the KVIC has given violators the option of 
either stop selling products in the name of 
Khadi or legal action will be initiated for 
recovery of heavy damages. “Legal notices 
have been issued to various firms essentially to 
safeguard the interest of Khadi artisans. This 
trademark violation has a direct bearing on the 
livelihood of our artisans who are making 
genuine handcrafted products,” Saxena said.

KVIC has put in place a robust online 
enforcement plan for effective policing of 
“Khadi India” trademark rights. It has 
employed a  dedicated  legal team, a mix of 
human and technological tools to ensure a 
systematic and continuous monitoring and 
takedown of unauthorised products being sold 
in the name of Khadi.

 KVIC is also educating all registered Khadi 
Institutions  engaged in manufacturing Khadi 
products that simply their registration with 
KVIC  did not authorize them to re authorize 
any one to use “Khadi” trademarks or “Khadi 
India” logo unless that firm or company 
obtains proper licence from KVIC for the 
same.  

Last month, KVIC had issued legal notices to 
two firms – Khadi Essentials and Khadi Global 
– for unauthorizedly selling cosmetics and 

is the most environmentally conscious way of 
packaging Khadi products to our customers. 
Handmade paper packets and boxes are heavier 
than normal plastic packaging packets and thus 
costs extra courier charges to KVIC along with 
the cost of handmade paper. KVIC bears these 
extra costs on using handmade paper packets to 
ensure it costs nothing to the environment.”

KVIC won appreciation from its online 
customers for delivery of goods in paper 
packets .  “I  was  pleased to  receive  a 
consignment from KVIC in a paper carton box. 
In less than two months, I have placed repeated 
orders at KVIC E-portal and every time I found 
almost zero use of plastic,” said Sumit Mathur, a 
frequent Khadi customer from Jodhpur.

 “Using paper packets is an environmentally-
conscious effort by Khadi India and deserves 
appreciation. Khadi makes minimal use of 
plastic which is a great initiative towards 
reducing plastic pollution,” said Alka Bhargav, 
another Khadi customer from Karnataka, which 
comes second on KVIC's online consumer 
database after Delhi. 

......................contd form Pg. no. 12 

......................contd form Pg. no. 14 



Certificate distribution programme of 2nd 
batch special Training on Hand made paper at 
KNHPI Jaipur.

Chairman, KVIC Shri Vinai Kumar Saxena 
inaugurated a renovated Khadi Gramodyog 
Bhawan of Kshetriya Shree Gandhi Ashram, 
Damoh, Madhya Pradesh on 17th September 
2020 by  through video conferencing. 

 MDTC, KVIC, Dahanu distributed beeboxes  
to the bee keepers on 17th September 2020.

One months training programme on Charkha 
Mechanism organised at Badmer on 5th 
September, 2020.    
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Miscellaneous 

Electric Pottery wheels Distributed  
to potters at Amethi  

On 17th September 2020, State Office KVIC 
Lucknow distributed electric pottery wheels to 
trained potters at Gandhi Ashram Village 
Parsanwa Distt. Amethi ( U.P)
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Ms. Preeta Verma, Chief 

Executive Officer, KVIC inaugurated the 

Hindi Fortnight on 14th September, 2020. Shri 

Y.K.Baramatikar, Jt. CEO. KVIC, and Dy. 

CEOs graced the inaugural function.  

 In her address CEO, KVIC laid stress on 

With a broad view to widen  

the use of  Hindi in office  

a n d   i n c r e a s e  t h e 

awareness of employees 

about official language, its 

p o l i c i e s  a n d  v a r i o u s 

incentive schemes 'Hindi 

Fortnight' was observed 

f r o m  1 4 t h  t o  3 0 t h 

September 2020 at KVIC, 

Headquarter, Mumbai.

Hindi Pakhwada Celebrated at Central Office, Mumbai 

JAIPUR

use of Rajbhasha Hindi in official work and 

encouraged the officials to participate in the 

competitions organized during this  fortnight.

 Thus, the competition took the place 

through digital and online  by following Social 

Distancing due to covid-19 

pandemic. Online general 

knowledge competition, 

Power point presentation, 

Pho to  Cap t ion ,  Hind i  

poetry, and Expression 

through video on particular 

subject were the part of 

fortnight competition. 
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Ahmedabad  

   

  

   D.O.  Visakhapatnam

 MDTC Dahanu

S.O. Jaipur S.O. J&K

S.O. BangaluruS.O.Bhopal

S.O Tripura

S.O.Shimla

S.O.Maharashtra 

D.O.Varanasi 

S.O. Dehradun

D.O.Madurai

PMTC, KVIC, Pampore organised a 15 days 
training programme on Jam and Jelly at  South 
Kashmir district Pulwama on 17th September, 
2020 .  The  t r a in ing  p rogramme was 
inaugurated by Shri S.P Khandelwal State 

D i r e c t o r  K V I C  J & K  t h r o u g h  V i d e o 
Conferencing. Shri Anil Kumar Sharma 
P r i n c i p a l  P M T C 
Pampore was also 
p r e s e n t  o n  t h e 
inauguration of the 
training  programme.

Jam and Jelly training programme
 at PMTC, Pampore  

Hindi�Pakhwada�celebrated�at�State�/Divisional�Offices,�KVIC��



An estimated 5 lakh people, mostly women, are associated 

with the agarbatti industry in India and lakhs of people are 

engaged with bamboo cultivation in the country. Malicious 

campaigns, mostly run by China, against the burning of 

agarbatti will only end up killing the livelihood of these 

people. 
Shri Vinai Kumar Saxena 

Chairman, Khadi & Village Industries Commission

The universe, according to Indian 
mythology, has originated from “panch 
tatva” (five elements), i.e. Akash, Agni, 

Vayu, Jal and Prithvi. Agni (fire), the perennial 
source of energy, is considered the most crucial 
element. Since time immemorial, our traditions, 
rituals and cultural beliefs have identified 
agarbatti (incense sticks), a universally accepted 
heritage product that transcends beyond the 
religions as a symbol of fire (Agni) in our diurnal 
course and religious practices. It finds an equal 
place across all religions and is lit in temples, 
churches, mosques, monasteries, gurdwaras and 
dargahs, and alike across the world. Its key 
component, bamboo, too has become integral to 
human existence with this.

Bamboo has been a symbol of sustainability and 
life in many ways. Bamboo shoots have been 
used in cooking on auspicious occasions. Lord 
Krishna's flute is made of it and so he is called 
“Venugopal”. It can be described as 'Vansh' tree 

because it grows in families and hence is 
synonymous to 'growth'. It has been associated 
with human life from birth to death in various 
traditions and burning of agarbatti is also 
symbolic of sacrifice of self and ego to the 
divine. In fact, bamboo has had an important 
position in our lives since ages. Bridges, houses, 
furniture, artifacts, musical instruments have 
been built of it and used as a construction 
material too. The sacred 'mandap' in Hindu 
marriages is essentially made of it. To top it all, 
the longevity and resilience of it can be gauged 
by the fact that it was the only plant which 
survived the nuclear radiation in the Hiroshima 
nuclear attack.

Switching over from the age-old rituals and 
cultural beliefs to the present-day realism, we 
find that agarbatti and bamboo continue to be 
the tool  of  human sustain-  abi l i ty as 
employment generators particularly in India 
where the economy largely depends on village 

The importance  of Agarbatti
 and Dragon's nefarious

designs
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industries. Modern science too identifies 
agarbatti as a “natural healer” and no wonder, it 
is globally used as a cure in aromatherapy. This 
is backed by several reports suggesting that it is 
an air sanitiser, a stress buster and a natural 
sedative to cure sleep disorder and anxiety.

However, a vicious campaign has surfaced in the 
country citing “severe health repercussions” from 
burning of agarbatti which says it contains 
compounds like diethyl phthalate which causes 
diseases. The propaganda being spread is that its 
smoke is more harmful than smoking cigarettes 
and it is a bigger polluter of indoor air than any 
other pollutant. The claims are based on some 
random research by some little-known institute in a 
foreign country. What essentially makes this 
research look bogus and devoid of merit is the lack 
of scientific rationale to substantiate the claims.

What also negates these fictitious stories of 
agarbatti being cancerous and pollutant is the 
fact that agarbatti made in India is natural and 
contains no hazardous substance. Its raw 

components include bamboo sticks (31%), 
charcoal (31%), sawdust (31%) and joss powder 
(7%), and all of these components are natural 
and cause no harmful emission when burnt. 
Even if we assume that some harmful element is 
fraudulently mixed by some manufacturers, it is 
unfair to paint the entire industry in a bad light 
by calling agarbatti injurious to health.

There is much scientific literature about the 
characteristics of diethyl phthalate, which is 
widely used in the perfume and cosmetic 
industries. The World Health Organization's 
Concise International Chemical Assessment 
Document 52 (CICAD 52) states that no 
histopathological abnormality occurs in liver, 
kidney or other body organs with the exposure to 
diethyl phthalate. The WHO also does not record 
any carcinogenic effects of this chemical in 
laboratory tests. The chemical is more used as a 
plasticizer in medical equipment and tubings 
than anywhere else. And if at all some grave 
caution is to be observed, it is in its use in the 
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health hazard. It found that not only the said 
research was funded by China Tobacco 
Guangdong Industrial Company but also one of 
the researchers was strongly associated with the 
tobacco company. In the laboratory experiment, 
they used 4 incense sticks and 1 cigarette and 
tested results on Chinese hamsters. By any 
scientific reckoning, the use of just 4 incense 
sticks and 1 cigarette is not scientific rigor of 
sampling and the conclusions drawn are far 
from convincing. Further, the intent of this 
research itself was to absolve the tobacco 
company of any health related accusation and 
shift the blame on globally accepted agarbatti. 
The investigation by NHS categorically stated 
that it wasn't smoked and so is not drawn 
directly into the lungs in the way the tobacco 
smoke is inhaled.

To understand the severity of the ongoing 
campaign and the impact it will have on India's 
self-sustainability measures, it is crucial to take 
a look at the huge potential of the agarbatti 
industry. The agarbatti requirement in India is 
approx 5.44 lakh MT per annum. While India 
produces only 2.66 lakh MT agarbatti per 
annum, there is a huge deficit of 2.77 lakh MT 
annually and hence, a huge opportunity to fill 
this gap by increasing local production and 
creating more employment. An estimated 5 lakh 
people, mostly women, are engaged with the 
agarbatti industry in India and lakhs of people 
are engaged with bamboo cultivation in many 
parts of the country. Such malicious campaigns 

medical industry, rather than in any cottage 
industry.

Further, even if a minimal quantity of diethyl 
phthalate is used in agarbatti by some 
manufacturers during perfuming, the inhalation 
quantities are negligible. It is a matter of 
common sense and a fact known in every 
household that agarbattis are always burnt in 
ventilated places. Hence, it is just laughable to 
equate it with smoking a cigarette.

Let's understand this with another example. The 
adulteration of milk or milk products like ghee is 
not new. The health hazards of adulterated milk 
products are also widely known. But this has not 
prompted prohibition on milk production or 
closure of the milk processing industry 
anywhere in India or the world. If at all milk 
adulteration is noticed, strict action is taken 
against the adulterator to ensure public health 
instead of shutting down the industry and killing 
lakhs of employments.

The agarbatti industry in the UK, which 
contributes decently to its economy, came under 
a similar attack in 2015. This prompted a 
comprehensive investigation by the National 
Health Service (NHS) of the UK into the claims 
that its smoke was more injurious than cigarette 
smoke. The claim was based on research 
conduct- ed by South China University of 
Technology.

The investigation by NHS unearthed a nefarious 
Chinese design to present agarbatti as a pub- lic 
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enormous loss of export from China and 
Vietnam to India. While it sustained the local 
cottage industry and resulted in revival of thou- 
sands of closed agarbatti units during the last 
one year; this act of “self-reliance” ruffled 
feathers and reactivated the viciously sponsored 
propaganda machinery in India through 
clandestine channels and through irresponsible 
opinion makers in the pub- lic domain.

An attack on agarbatti is simply an attack on our 
cultural heritage and socio-economic fabric. 
India has had several instances of such 
economic and socio-cultural wars sponsored on 
its soil by the foreign masters. We all are aware 
how “environmental and health concerns” were 
made a tool by foreign-funded NGOs to 
stonewall many projects of national importance. 
Sardar Sarovar project, uranium mining, atomic 
power projects, tobacco and tea industry, ship 
breaking yard are just a few of the many projects 
that were stalled for a long time so that India 
remained deficient in all these sectors.
This sustained campaign is so malicious that it 
undermines the cultural and heritage values of a 
product that has stayed amongst us from the 
Vedic times and has been one of the symbols of 
our faith and social history. More than all, the 
campaign under- mines the potential of 
sustainable development, particularly since 
lakhs of marginal workers are engaged in the 
agarbatti industry and the implications of a 
vicious campaign of vested interest could harm 
the social fabric.

against the burning of agarbatti will only end up 
killing the livelihood of these people.

Almost 65% of agarbatti manufacturers in India 
are small manufacturers who procure their raw 
material locally and support the country's 
e c o n o m y .  T h e  r e m a i n -  i n g  3 5 %  b i g 
manufacturers imported raw agarbatti as well as 
its raw materials like bamboo sticks and joss 
powder from China and Vietnam before the 
Modi government “restricted” the import of raw 
agarbatti on 31 July 2019 and increased the 
import duty on bamboo sticks from 10% to 25% 
on 9 June this year. The idea was to curb the 
heavy imports from China and Vietnam. India's 
import dependency of raw agarbatti reached 
80% in 2019. Similarly, import dependency of 
round bamboo sticks, used in making agarbatti, 
reached to 62% in which 78% share was of 
China and 21% of Vietnam, which literally 
paralysed traditional, age-old local agarbatti 
industry in India, since 2011 when its import 
duty was reduced to 10% from 30%.

This import restriction followed by hike in 
import duty was an important step of the 
government to protect the domestic agarbatti 
industry and make India “aatmanirbhar” in 
agarbatti production. This action resulted in an 
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