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Hon’ble President of India Shri Ramnath Kovind inaugurates an exhibition on 
stMahatma Gandhi and Khadi in Banjul, the Gambia to commemorate Gandhi 150 on 1  

August. The President was presented a shawl made from local khadi 'Kunta Kinte' by a local 
Gandhian Mr. Abdoulie M. Touray. 
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percent to country's growth and 40 percent to 
total exports of the country, consequently 
providing employment to over 11 crore people. 
 Outlining the Government's mission to 
generate additional 5 crore new jobs and 
subsequent policies to achieve it, said  Shri 
Gadkari, while speaking during a talk on 
“Roadmap for Growth of Khadi Sector” held 
during the business summit 'Globalizing Brand 
Khadi – the Pride of India', under the aegis of 
Confederation of Indian Industry (CII). 
Appealing the key stakeholders associated with 
the Khadi Sector, he said: “The time has come 
to promote Khadi as a brand, with the 
introduction of technology and innovative 
methodology in its production for improving its 

 Mumbai: Union Minister for Micro, 
Small & Medium Enterprises and Road 
Transport & Highways Shri Nitin Gadkari on 
29th september2019, said that the MSME and 
Khadi and Village Industries Commission 
(KVIC) together had been contributing 29 

MSME Minister urges 
Textile stakeholders 

to promote 

Khadi
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quality. Khadi has the potential to capture 
international markets with its unique product 
features and sustainability. It needs to be 
exploited and capitalized for growth of Indian 
artisans.”
 Giving stress on naturalness to the 
products he also shared that village industries 
such as pottery. bamboo, biofuel and tribal area 
are also picking up demand with focused 
initiatives from KVIC. “Our government is 
committed to build robust policies and 
framework to facilitate the growth of Khadi and 
Village Industries Sector,” he added. 
 Corroborating similar views, the 
Minister of State for MSME Shri Pratap 
Chandra Sarangi spoke about ways in which 
Khadi production can be increased thus 
meeting the target of generating Rs. 10,000 

crore turnover in the coming five years. “If 130 
crore people start wearing Khadi, it will provide 
employment to 150 million persons,” he 
asserted.
  Secretary MSME, Dr. Arun Kumar 
Panda, in his address, said that the summit is a 
good platform for all stakeholders associated 
with sector to give solutions that can impact life 
of artisans at grass-root level. “The summit is a 
think tank to overcome the challenges and 
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difficulties and to build the road ahead 
for development of the sector,” he said, 
adding, “Khadi has huge potential for 
growth in International markets due to 
its USP of being a premium product 
which is very niche. International 
Collaborations will certainly take 
Khadi Brand to a new high.” 

  KVIC Chairman Vinai Kumar 

Saxena said that the total turnover of 

Khadi has also increased from Rs 889 

crore to Rs 3215 crore in the four years. 

“Emerged now as a 'Fabric of Future', Khadi 

has now become a stylish narrative, now being 

popularly embraced by the noted designers, 

thanks to the attention given by Prime Minister 

Shri Narendra Modi. Due to its unique eco-

friendly nature and perfect and vivid fabric 

qualities, this versatile fashion fabric of India is 

6

now being used as a tool to navigate India 

t o w a r d s  E c o n o m i c  T r a n s f o r m a t i o n . 

Innovations in Khadi are now drawing huge 

national and international appeal,” he said and 

expressed his happiness over the rising 

acceptability of Khadi and Village Industries 

tremendously. 
  The Summit concluded with the vote of 
thanks from Chairman CII, Shri P Nandkumar.
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 Shr i  Vinai  Kumar  Saxena, 
Chairman, KVIC reiterated, “Khadi is The 
fabric of the future. Due to its unique eco-
friendly nature and perfect and vivid fabric 
qualities, Khadi has become a stylish narrative 
that is now popularly embraced by designers. A 
versatile fashion fabric, Khadi has been used as 
a tool to navigate India through its hard-won 
independence. Even today, past 72 years, the 
fabric continues to inspire and amaze creative 

minds across all International borders. Known 
as the “Fabric of India”, Khadi has proven to be 
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Extravagant Creations  of 

by three top designers at 
 Lakmé Fashion Week
 Winter / Festive-2019 

Bringing the beauty and glory of India's Fabric of Freedom to centre stage at Lakmé Fashion 
Week Winter/Festive 2019, the grand Khadi showcase by the Khadi and Village Industries Commission 
(KVIC) on Sustainable Fashion Day had three stunning designers' collections that celebrated 150 years of 
Mahatma Gandhi.

Khadi 
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together to celebrate 150 years of the birth 
anniversary of Mahatma Gandhi. We are 
proud  to  present  KVIC  who  in 
collaboration with designers Khanijo, 
Anuj Bhutani and Pallavi Dhyani will 
showcase their unique interpretation that is 
poised to take the sustainable lifestyle 
conversation to a larger audience.”

The KVIC show unveiled the 
collections of three designers who gave their 
distinct stylish touches to Khadi and ensured 

that the Fabric of India moved into the new age 
with fashionable millennial creativity.

a culture in itself, one that truly emits the pride 
of our country's achievements. Innovations in 
Khadi are now drawing huge national and 
international appeal. Young and 
famous fashion designers are 
innovating in Khadi and giving 
Khadi a new twist. Expanding the 
colour palette, westernizing the cuts, 
and creating new trends in itself, the 
Khadi fabric has transcended itself 
as a sustainable fabric of the Future”

C o m m e n t i n g  o n  t h e 
collaboration, Jaspreet Chandok, Vice 
President and Head of Fashion – IMG 
Reliance said, “It is an honour to once 
again partner with The Khadi and 
Village Industries Commission as we come 



STYLES IN KHADI BY ANUJ BHUTANI 
When it comes to fashion Anuj Bhutani is 

one of the most minimalistic designers in the 
business.Textiles and sustainability have played 
a major role in Anuj's collection. The Khadi 
creations inspired by Chandni Chowk's 
architecture, colours and people had a marked 
ethnic touch. The line comprised relaxed 
salwars, kameezes, dupatta, voluminous kurtas, 
cool dhotis, saris, scarves and turbans. Hand 
embroidery played an important part as the 
garments were etched with the delicate patterns. 

The silhouette were a great combination of 
traditional structure and layered styling that 
resulted in a more contemporary offering of Khadi. 

Keeping to the “classic Anuj Bhutani” 
trend, the androgynous aspect of the collection 
was visible and constantly eye-catching. 

Lovers of Khadi were thrilled with Anuj 
Bhutani's offering of the Fabric of India for the 
coming season, which has all the fashion directions 
that will be appreciated by men and women.

KHADI AN EMOTIONAL FASHION 
GAURAV BY KHANIJO'S LABEL 

KHANIJO  

The 'Khanijo' label by Gaurav Khanijo 
has given men's wear some adventurous and 
stylish options each season. One of the very 
creative designers from the Gen Next 
Winter/Festive 2016 batch, Gaurav's creativity 
has been in accordance with the stylish trends 
that the millennial man longs for. 

Working with Khadi for his collection 
this season, the Khanijo label brought in a 
mélange of history into the present and then 
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looked at the future trends. The Khanijo 
touches were very much there as the garments 
appeared on the stylish models. When stylish 
men want to make a fashion statement in Khadi, 
Gaurav Khanijo's 'Khanijo' label had all the 
sartorial requirements.

TIMELESS INNOVATIVE FASHION BY 
PALLAVI DHYANI 

Pallavi Dhyani's 'Three' label worked 
on a range that would be a timeless addition in 
the wardrobes of men and women. Her softly 
layered collection called “Wave Length” 
e n s u r e d  t h a t  t h e  e n s e m b l e s  w o u l d 
compliment the personalities of the buyers. 
Staying true to her design sensibilities, the 
silhouettes were contemporary with a 
minimal touch but high on utility. The 
garments were practical and would be on the 
top of everyday wardrobe essentials lists.

The brand's USP has always been 
partial to lots of layering with a few 
androgynous styles. The colour story for Khadi 
according to Pallavi was subtle with tones of 
grey, blue and favourites like white, which 
were livened up with sudden bursts of fuchsia. 

Launching the first men's wear range, the 
label brought in all the trademark touches that it 
is noted for. The latest look for Khadi as 
envisaged by Pallavi Dhyani for her label 
'Three' will be a stylish complement to the 
wardrobes of fashionistas when they select 
creations from the “Wave Length” collection.
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Khadi according to Pallavi was subtle with tones of grey, blue and favourites like 

white, which were livened up with sudden bursts of fuchsia. Launching the first men's 

wear range, the label brought in all the trademark touches that it is noted for. The 

latest look for Khadi as envisaged by Pallavi Dhyani for her label 'Three' will be a 

stylish complement to the wardrobes of fashionistas when they select creations from 

the “Wave Length” collection.
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In an endeavor to propel dialogue among 
the fashion think tanks, policymakers, fashion 
icons and emerging talents and bring them to 
one common platform, NewsX, India's leading 
English news channel by ITV Network, and 
The Sunday Guardian, India's Finest Sunday 
Newspaper hosts first ever Fashion Conclave at 
Hotel Taj Palace.   

India's top fashion designers including 
Ms Rina Dhaka, Ms Ritu Beri, Mr Shantanu 
Mehra,Mr Rohit Bal, Mr. Gaurav Gupta and Ms 
Archana Kochhar attended the event. 

The fashion icons discussed about the 
Indian fabric and the diverse fashion culture 
across the states, while they also discussed 
about various opportunities on how the global 
fashion and luxury brands are racing in large 
numbers to influx the Indian market and tap into 
the potential aspirational millennial Indian 
customer.  

In an interesting session on Gandhi, 
Khadi and Fashion, attended by renowned 
fashion designer Ms Ritu Beri and Shri Vinai 
Kumar Saxena, Chairperson, KVIC, discussed 
about the importance of Khadi in Indian fashion 
culture, while discussing Shri Saxena said “PM 
Modi is the real brand ambassador of Khadi, he 
is the second person after Mahatma Gandhi, 
who promoted Khadi across the globe.” While 
Ms Ritu Beri said “Every Indian should wear 
Khadi, my job is to design Khadi in such a way 
that makes it a fashionable fabric and make it 
trending amongst the youth.” 

    .

  NewsX-The Sunday Guardian hosts Fashion Conclave 
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 celebrates the Great Indian Fabric

ewsX-The Sunday 

NGuardian Fashion 

Conclave celebrates 

the great Indian fabric and 

brings together policy 

makers and stake holders 

on a platform to discuss 

Indian fabric, fashion, art & 

culture. 



There was an interesting session on the 

fashion takes from the valley with fashion 

Designer, Mr. Rohit Bal and Ms. Hina Bhatt, 

Vice Chairperson North Zone Khadi Village 

Industries. During the session, Ms. Hina Bhatt 

spoke about the importance of Khadi fabric, she 

said “Khadi Means Freedom. It is not just a 

white cloth worn by politicians, it is much more 

than that. Our fashion designers should take 

Khaadi to a new height.” While, Mr. Rohit Bal 

said “Khadi is the fabric of Independent India.  

It is an emotion. Unfortunately, it has not been 

marketed enough.” 

There was an exclusive discussion with 

Mr. Satish Mahana, Hon’ble Industries 

Minister, Uttar Pradesh, speaking  about the 

demand of Khadi,  he said “There is a rising 

demand for Khadi bridal wear. We are planning 

to open Khadi stores in Lucknow and Western 

UP.”    

The conclave was attended by fashion 

icons, policymakers, entrepreneurs, corporates 

and experts who acknowledged the challenges 

and opportunities and lauded efforts that 

positively affects the fashion industry and the 

millions of consumers it serves.
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Shri Vinai Kumar Saxena, Chairman 

distributed tool kit  in the tribal 

dominated area of t  he Gram Panchayat 

Chandela District, Sirohi which is declared as 

Akansha District by NITI Aayog, Government 

of India district under the Honey Mission and 

Leather Empowerment Program on 9-08-2019, 

Chairman in his address said that under the 

leather industry, this program has been started 

Chairman, KVIC distributes
 tool kit in Sirohi,  Rajasthan 

Chairman, KVIC gifted saplings of 

Bamboosa Tulda-special species of 

Bamboo, apt for agarbatti-making, to the 
th 

village head of Qutubgarh, Delhi on  12  

August.  KVIC has decided to plant at least 

10,000 of this bamboo species across the 

nation by 2019. 

Chairman gifts Bamboosa Tulda 
to Village Head, Qutubgarh 
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for the first time in Chandela district. 

 Deputy Chief Executive Officer (UT) 

Khadi and Village Industries Commission 

Mumbai and Badrilal Meena, State Director, 

Jaipur   were also present on this occasion. 



y o u t h  a  s t e a d y 
s o u r c e  o f 
e m p l o y m e n t  b y 
p r o m o t i n g  a n d 
m a r k e t i n g  t h e 
products of KVI 
artisans.  She also 
assured to extend all 
possible support to 
t h e  s t a t e s  o f 

Maharashtra, Karnataka, Kerala and other 
severe flood affected areas of the country. 

 Later, Shri Y. K. Baramatikar, Jt. CEO, 
KVIC spoke on generating employment with 
remunerative wages to millions of artisans, 
entrepreneurs and unemployed youth in the 
country.

Mumbai, 15 August. 2019: Khadi and Village 
thIndustries Commission on 15  August 2019 

thcelebrated the 73  Independence Day with 
patriotic fervor. Ms. Usha Suresh, Financial 
Advisor, KVIC unfurled the national flag in a 
solemn flag-hoisting function organised at 
KVIC, H.Q. Mumbai, while the senior officials 
and staffs of the KVIC attended the flag-
hoisting ceremony. The tricolour was hoisted 
amid singing of the National Anthem.

 Ms. Usha Suresh in her address  on 73rd  
Independence  day   pa id  t r ibu te  and 
remembered all the freedom fighters. Speaking 
on the  role of  Khadi in getting Independence 
She reiterated, 'Khadi' has been traditionally 
associated with the freedom struggle and today 
is in  forefront to provide rural artisans and 

KVIC CELEBRATES 
TH73  

INDEPENDENCE 

DAY WITH 

PATRIOTIC 

FERVOR
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NMC distribution 
to achieve 100 
days targets. 

Shri Saryu Roy, Honble Minister for 
Food and Supply, Govt. of Jharkhand 
inaugurated the 25 modern 8 spindle 

Charkhas on 14th August, 2019 which were  
g iven to  Khadi  Gramodyog Sanstha , 
Jamshedpur under Sahyog Yojna of KVIC. All 
the Charkhas  are installed in the Campus of 
Women's College, Jamshedpur. 

When Wheel of Social Just ice 
Reaches las t l ine, faces narrate  

their  jubi lat ion! 
Shri Vinai Kumar Saxena, Chairman, 

KVIC, unde r Kumhar Sashak t ika ran 

Mission distr ibuted 40 electric potter 

w h e e l s a m o n g t h e p o t t e r s o f m o s t 

backward  village in Jalaun district of 
t hBundelkhand on 19  August 2019. 
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AT JAMESHEDPUR

At Bhilwara NMC 

Kumhar Sashaktikaran Mission 



An PMEGP awareness programme 

was held at Bisramgang District  

Sephahijala on 24th August, 2019 

by State office, KVIC, Agartala.

  The 142nd meeting of state level bankers 
Committee was held on 26-08-2019 at Hotel 
Marite Jaipur. Achievement against the target 
in PMEGP program was reviewed in the House, 
as well as instructions were  issued to the bank 
to issue claims on PMEGP portal 
o f  2 6 - 5 5 crores. 

One day awareness camp on PMEGP was  

held at Jharkhand under the Chairmanship of 

Dy. Development Commissioner in his 

Conference Hall on 30.08.2019. 

PMEGP awareness 

programme at 

Agartala

Awareness camp on PMEGP 

at Jharkhand
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 State Level Bankers'Meet 



Valedictory  function of training programme 
on “EDP for PMEGP beneficiaries”was  
conducted at Pauri Garhwal (Uttarakhand) on 
16.8.2019 to 25.8.2019 by State Bank of India 
Rural Self Employment Training Institute 

An PMEGP awareness camp was organised by 
S.O.  KVIC Agartala on 13.08.19 at Jirania 
District,West Tripura in association with 
SOFED, Agartala, an EDP Training Institute, 
govt. of Tripura. 

State Office, Bhopal organised a Khadi Mark workshop on 7th August, 

2019 at Hotel Palash, Bhopal. 
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EDP for PMEGP



New Delhi: Khadi and village Industries 

Commission (KVIC) has once again appeared 

as a torch-bearer of Prime Minister Shri 

Narendra Modi's call and vision of 'Make in 

India', it seems. With plantation drive of 

saplings of special variety of Bamboos having 

its botanical name "Bamboosa Tulda", KVIC 

has derived a novel and innovative way to 

check the wastage of time and money being 

spent by India's manufacturers of incense sticks 

in importing raw bamboo sticks  and raw 

Agarbatti from China and Vietnam. 

 New Delhi M.P. Meenakshi Lekhi and 

KVIC Chairman Vinai Saxena planted 100 

saplings of said Bamboo in NDMC on 26th 

september2019.

 KVIC Chairman Saxena said that taking 

cognisance of steep decline in setting  up of new 

agarbatti manufacturing units in  the country  

and multi-dimensional problems of agarbatti 

industry in India, KVIC conducted an internal 

research and found that if local farmers start 

growing high-quality bamboos on their lands, it 

would end total dependence on import of sticks  

raw agarbattis from China and Vietnam.

  Stating that despite huge employment 

potential in Bamboo sector, number of agarbatti 

Khadi kicks off 'Make in India' to curb import of Bamboo 
round sticks and Raw  Agarbatti from China, Vietnam.
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projects have been declining and leading to 

heavy employment loss, Saxena said that since 

import duty on raw Agarbatti primarily from 

Vietnam had been reduced from 30% in 2009 to 

5% in 2018 due to Indo-ASEAN FTA, import 

of raw aggarbatti into India had been raised 

from Rs. 31 crore in 2009 to Rs. 546 crore in 

2018. “It is really sad that presently the 

domestic supply of bamboo is not more than 10 

per cent of the entire demand by the industry. 

Every year, the incense stick industry is 

importing round bamboo sticks worth around 

Rs 250 crore. But if Indian farmers can be made 

aware about the potential of high-quality 

bamboo i.e Bamboosa Tulda) – which has inter-

nodal length of 22-inch (minimum inter-nodal 

length apt for agarbatti-making must be at least 

12 inch), they can add substantially to their 

income by growing this bamboo suited for the 

incense stick making industry,” he said, adding, 

“Our research has indicated that bamboos can 

generate 516.33 million man-days of work 

every year.  Saxena said that  MSME Minister 

Shri Nitin Gadkari has also shown his concern 

about heavy   imports of these products. Not 

only that, there has been a huge employment 

loss also due to India's heavy dependency on 

imports from China and Vietnam on round 

bamboo sticks and raw agarbatti.”

 The KVIC Chairman further said that this 

import rise has led to rise on import dependency of 

Indian perfumers on raw agarbatti from less than 

2% in 2009 to 77-80% in 2016-19. “Due to heavy 

import dependency, prices available to local 

PMEGP units went down from Rs. 70/kg in 2009 

to Rs. 48 /kg,” he added. Further in the year 2016 

total 3256 Agarbatti units were setup under KVIC's 

PMEGP scheme however in 2017 only 296 and in 

2018 only 312 units were setup which has brought 

down the employment opportunities drastically.

 It may be noted here that the bamboo 

needed for making agarbatti has to have inter-

nodal length of at least one foot and prior to 

KVIC's this initiative, the bamboo growing in 

India's forests didn't have this feature. As a 

result, this industry was compelled to import 

bamboo to the tune of 60,000 to 65,000 tonnes 

every year  worthRs 800 Crs.

 KVIC has planned to plant at least 

20,000 Bamboosa Tulda every year, so that 

dependency on import of bamboos could be 

checked by 2022. So far KVIC has planted 650 

saplings of this specie, specially brought from 

Assam,  in which 400 were planted in Kannuj 

(UP) , 100 in Varanasi,100 in Delhi and 50 in 

Qutubgarh near Delhi. KVIC under its PMEGP 

scheme will setup Agarbatti units in these 

places where raw material will be locally 

available saving numerous transportation cost.

 



KVIC’S HONEY MISSION

New Delhi: At a time when there is an active 
demonstration abroad for saving the Honey-
bees for maintaining ecological balance, back 
home in India, an organisation – working on the 
principles of Mahatma Gandhi – has distributed 
more than one lakh Bee-Boxes among the 
farmers and unemployed youths across the 
nation in less than two year – which has never 
been happened in any part of the world so far.

Following the clarion call of 'Sweet Revolution' 
given by Prime Minister Narendra Modi on 
December 10, 2016, while introducing Banas 
Honey project at Deesa in Banaskantha district 
of Gujarat, the Khadi and Village Industries 
Commission (KVIC) launched a programme 
named 'Honey Mission' in August 2017 from 
the Presidential Edifice at Rashtrapati Bhawan.

After that, the KVIC started identifying the 
farmers and unemployed youths across the 
nation and right from dense forest areas of 

Assam to tribal belt of Narmada Valley and 
from hilly valley Jammu & Kashmir to 
Gangetic plains of Varanasi – it left no breadth 
and length of the nation in distributing Bee-
boxes with live bee-colonies. During this 

process, KVIC made and broke many new 
stWorld records. First, on 21  May 2018 on 

World Honey Bee Day, KVIC made a World 
Record of distributing maximum number of 
bee-boxes in a single day by distributing 1,000 
bee-boxes among 100 Mishing Asamese tribe 
in the Kaziranga forest area, beating previous 

thbest of 841 in Israel in 2016. Then, on 12  June 
same year, KVIC makes a new World Record 
of distributing maximum number of bee-
boxes, i.e. 2330 bee-boxes in a single day in the 
Zangalee Army area at Kupwara in Jammu & 
Kashmir among 233 beneficiaries, in 
association with Indian Army's Sadbhawna 
Programme. 

KVIC Chairman Vinai Kumar Saxena said that 
following the Prime Minister's call of 'Sweet 
Revolution', the KVIC immediately made an 
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action plan on this line named 'Honey 
Mission'. “We have so far distributed 1,01,000 
bee-boxes, across the country, which had 
happened for the very first time in India. We 
have not only distributed bee-boxes, rather 
under 'Honey Mission', we have also created 
more than 10,000 new employment, besides 
creating around 25,000 additional man days 
through the fabrication of Bee boxes and 
Honey Extractors,” he said, adding, “The 
KVIC has also provided the bee-keepers 
practical training about examination of 
honeybee colonies, acquaintance with 
apicultural equipments, identification and 
management of bee enemies and diseases, 
honey extraction and wax purification, and 
management of bee colonies in spring, 
summer, monsoon, autumn and winter 
seasons. 

Saxena, who himself monitors the progress of 

ARTICLE

'Honey Mission' round-the-clock, further said 
that besides production of healthy honey and 
wax, bee-keeping would open many job 
avenues for the unemployed youths and 
aspiring young entrepreneurs. “Being the 
nodal agency of Prime Minister Employment 
Generation Programme (PMEGP), the KVIC 
would provide loans for setting up units of 
processing, packaging and labelling units for 
the honey,” he added.

It may be noted that through 'Honey Mission', 
so far 246 metric tonnes of honey has been 
extracted through these Bee-Boxes only, 
valuing over Rs 4 crore. Besides, if the farmers 
are to be believed their crops yield has 
increased up to 30 percent after the 
implementation of 'Honey Mission'. However, 
assessment of gains in crops' yield in terms of 
money, has not been ascertained as yet. 
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