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KVIC launches its 

In his inaugural address, the minister said that from 

the proverbial 'Dadaji-Netaji fabric', Khadi had 

come a long way in the recent past, after Prime 

Minister's clarion call to make this signature fabric 

of India a mode to have 'economic transformation' in 

the country. “To me, the launch of exclusive 

western and ethnic wear collections is like 

Indianness fusioning with different fashion trends 

across the globe. No wonder, in the coming days 

Khadi will become the global fabric,” he said.  

 Praising Khadi and Village Industries 

New Delhi: Amid much fervor and gaiety, Union Minister of State (I/C) for Micro, Small and 
Medium Enterprises (MSME) Giriraj Singh launched western and ethnic designer wear collections 
at Khadi Bhawan at Cannaught Place .

Commission (KVIC) for its rocketing growth in 

sales as well as annual turnover in the last four years, 

Singh further said that the growth of Khadi had 

become a matter of surprise for many business 

m a j o r s 

a c r o s s  t h e 

n a t i o n . 

“ K V I C  i s 

really giving 

a real shape 

to the dreams 

Exclusive Western and Ethnic Designer Collections
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 Khadi 

New Delhi: “Khadi is not a mere coarse fabric; 
rather it was this versatile signature fabric – for 
which the foreign traders used to give equal weight 
of gold to purchase it once upon a time and India was 
better known as 'Sone ki chidiya (The Golden 
Bird).”It was said by the Khadi and Village 
Industries Commission(KVIC) Chairman Vinai 
Kumar Saxena, while delivering a key note address 
on 'Khadi and Sustainable Development' in the 
inaugural session of the 14 th edition of the 
Sustainable Fashion Day at Lakme Fashion Week 
on 23 rd August 2018 in St. Regis Hotel, Mumbai. 
Incidentally, it was also the first occasion that the 
KVIC had collaborated with Lakme Fashion Week, 
in which collections made by four designer labels 
with hand-spun and hand-woven Khadi fabric – 
hand-spun in sleepy cluster areas of Elgandal 
(Telangana), Kanjarpur (Madhya Pradesh), Bastar 

(Chhattisgarh), Hoshiarpur (Punjab), Malda, 
Burdwan and Murshidabad (West Bengal).Saxena 
further said that showcasing Khadi on this ramp 
would definitely change the common man's 
perception about Khadi being a stereotype fabric 
made for a particular class. “As Khadi signifies 
honesty, dedication, sincerity, purity, only Human 
Resource, hand-spun and hand-woven, empowering 

thrills the crowd at 
Lakme Fashion Week

Contd. on pg. no...6

KVIC Chairman appeals to make India 'Golden Bird' again. 
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A proud walk with Khadi 
on    Lakme Fashion Week

Khadi and Village 

Industries 

Commission's 

magnificent 

Khadi showcase 

exhibiting 

the stunning work 

of four designers 

opened the 

sustainable 

fashion day at 

Lakmé. 

Fashion Week Winter/Fes�ve 2018
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the poorest of the poor and Swadeshi, it is the only 
product in the modern history that has stood the test 
of time as a vehicle of sustainable development self 
reliance. In Khadi, we spin employment and weave 
prosperity in India. Charkha is not a symbol of 
commercial war, but of commercial peace,” he 
said.Expressing his gratitude to Prime Minister Shri 
Narendra Modi for catching Khadi's latent 
potential, Saxena said that the Prime Minister had 
often called this phase as 'Khadi for fashion' 
and'Khadi for Economic Transformation'. “Even in 
the changing times, although the models of 
development have changed to some extent, 
sustainability has always been at the core for Khadi. 
With its diversified canvass, Khadi's principles of 
sustainable development reverberate from all 
directions: from helping terrorism affected families 
to find life support to giving economic freedom to 

tiger attack victim families and from rehabilitating 
poaching affected communities to self employing 
displaced people the Narmada valley,” he said.  The 
season's most coveted designers were seen under one 
roof and work their magic with styles and trends that 
make the fashion and beauty nothing less than 
grandeur and unlimited facets of Khadi were 
showcased by renowned fashion designer at the 
LFW. While Lars Anderson showcased Khadi 
Matka Love Story, the Third floor clothing by Saloni 
Sakaria, Jamdaani fabric of Pallavi Shantam, 
Murshidabad Khadi by Jewellyn Nalvares and 
Buna's Collection were majestic in exploring 
immense potential of India's heritage fabric. The four 
sequence events, with one sequence of each designer 
and 26 models rocking on ramp in Khadi designer 
fabric virtually thrilled the spectators. 

A Monthly Journal of KVIC on Rural Industrialisation

Mumbai, 23 rd 
August 2018: 
Bringing the 
beauty and glory 
of India's Fabric 
of  Freedom to 
centre stage at 
Lakmé Fashion 
Week 
Winter/Festive 
2018, the grand 
Khadi showcase 
by the Khadi and 
Village Industries 
Commission 
opened the 
Sustainable 
Fashion Day with 
four stunning 
designers’  
collections. “Through the prism of pride, and the conscious effort to a better & amp; sustainable 
future, we spin Employment and weave prosperity in India”.

Contd from pg. no...4
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Buna – A Japanese Flavour For Khadi

Indian models showcase creations by 

designer Lars Andersson in collaboration 

with Khadi and Village Industries 

Commission (KVIC) at the Lakme Fashion 

Week (LFW) Winter/Festive 2018 in Mumbai 

on August 23, 2018.

A Monthly Journal of KVIC on Rural Industrialisation

Buna', the brand started by Pallavi Shantam 
in 2017, gave an innovative fashion direction 
to traditional Khadi. Calling her collection as 
the “Time Whisperer” that was heavily rooted 
in the Japanese Wabi-Sabi concept, the 
designer brought imperfections to the forefront in a stylish form. Pallavi developed the 
collection with Jamdaani, woven stripes Khadi with Zari made by weavers from Burdwan West 
Bengal. While some of the striking creations were in Khadi Silks, a jacket in wool and 200 count 
Khadi was the arresting piece. Aiming to bring Khadi to the global platform, 
Pallavi gave a luxe image to the fabric, thus making it apt for a more 
sophisticated and stylish audience. With Khadi's 
hand spun and woven history in the limelight; the 
'Buna' label highlighted the imperfections of the 
fabric by adding patchwork to create new 
textures. Additionally, there were block prints 
of nature in the form of flora that were 
placed in shadowy forms to create an air 
of mystery. Shades of pale pink, 
black, white and yellow were 
the main hues for the fabrics. 
Delicate flowers, buds, 
l e aves ,  be r r i e s  and 
hedgerow appeared 
periodically on sheer 
Khadi silks and muslin. 
The almost rural, bucolic, 
pastoral, setting with faded blooms gave a vintage feel. The applique embroidery had a marked home grown feel that 
exuded a certain sense of calm. The ilhouettes were softly flowing as the midis; bias cut minis, fluid maxis and languid 
creations moved in perfect harmony on the serene models. The “Time Whisperer” collection in Khadi, by Pallavi 
Shantam's 'Buna', not only created a serene, bohemian, mood for the wearer, but also offered a Zen like quality.

September-2018
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Lars Andersson – A Khadi Matka Love 
Story Designer Lars Andersson is no stranger to 
the Indian fashion scene. Swedish by origin, and a 
resident of London, the designer launched his 
line in Brooklyn, New York. The inspiration to 
his collections has always been 
several cultures, religions, tribes 
and global citizens. He has 
held several knitwear shows 
in India that have earned 
him numerous accolades 
for their unisex appeal.

 Lars Andersson's look 
has always been termed as 
totally minimal, timeless, urban 
and bohemian that infuses 
craftsmanship with modern classics, 
ethnic tribes and even religion.

The colour card was restricted to 
deep hues like red, blue, maroon, peach, 

dusty pink with tone-on-tone stories, which were favourites 
of Saloni. Khadi silk formed a major part of the collection, with occasional 

Khadi cotton entries. Staying true to the layering of the trios, Saloni offered a combination 
of sheer and opaque that had possibilities of interchanging the garments and creating varied styling 
choices. Fluid silhouettes drop shoulders for tunics and kurtas and the long and short lengths appeared in 
unison on the ramp. For lovers of Khadi 'The Third Floor Clothing' label by Saloni Sakaria had a wide range 
of garments that will appeal to their choices.

Saloni Sakaria's 'The Third Floor Clothing', had a definite idea of how Khadi should be showcased. Maintaining the 
brand's characteristic design elements intact that included layering and androgynous silhouettes pants and jackets 
gave a new style dimension to the fabric. - the collection presented in trios of There was a hint of modesty and 
decorum in the ensembles with the addition of experimental embroidery and surface techniques. ong/short tunics.

The Third Floor Clothing– Androgynous Khadi Options
A Monthly Journal of KVIC on Rural Industrialisation

 Creating his knitwear in Nepal and wovens 
in Kolkata, the Khadi and Matka collection by Lars 
was termed a fabric love story between these two 
textiles. The designer had developed the collection 
with 300-400-500 count Khadi and matka silk, 

which gave an interesting dimension to the fabric.

 It was fabrics in their purest forms with an 
inspiration that swayed between the East and 

West as well as masculine and feminine. 
Offering a line of gender-neutral 

garments, Lars remained true to his 
style sensibilities and displayed easy 
relaxed silhouettes that would 
appeal to buyers of all shapes, sizes 
and sexes. Drapes and bias fluid 

shapes ensured the timeless quality of 
the creations. The tiered skirts with 
shirts, strappy summer dress, tie-up 
jacket and belted soft coats with 

September-2018
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Jewellyn Alvares – Fusion Men's Wear
A Monthly Journal of KVIC on Rural Industrialisation

kimono silhouettes were the staples of the collection.
 Jewellyn Alvares one of the leading bridal 
wear designers known for his “Jule Bridal” label 
turned his gaze for the first time onto men's wear for 
his Khadi collection called “Converge”.Working with 
pure rustic traditional Khadi with the inherent slub 
weave, Jewellyn used his women's wear pattern 
making skills for men's wear. Inspired by the poem “I 
Love a Lonely Winding Road” by Alora M Knight; 
Jewellyn used the words to guide him on the design 
path for his first men's ready-to-wear collection. There 
were spirals, asymmetry, layering some controlled 
volumes that pushed his creativity to explore new 
avenues. Working with shades of beige, off-white, 
green, purple and mustard, Jewellyn worked on 
construction techniques instead of embellishments. 
The bias cuts merged into stripes, while asymmetric 
lengths gave the tunics, pants, shirts, jackets and coats 
an interesting angle in specially developed Khadi 
cotton that  stayed true to the title  of  the 

collection.Different textures counts and weights of 
Khadi were the mainstay of the collection. 
Blurredstripe formations converged into slopes and 
were aligned into patterns and volumes. Playingwith 
collars, Jewellyn brought the mandarin and shirt 
versions, but extended them or reduced the look to half 
the style. The round and 'V' necklines were prominent, 
while the coordinated sets were ideal men's wear. 
Although the trousers were classic and narrow, 
thelengths were flexible but the fusion, contemporised, 
versions of the trench coat mergedwith the sherwani or 
bundgala, offered experimental options.

Featured fabrics by cluster artisans
Beldanga Khadi Gramodyog Samiti, Murshidabad, 
Goraipur Khadi &amp; Shilp Sanstha, Murshidabad, 
Natraj Khadi Shilp Sansthan, Burdwan, Manav Seva 
Samiti, Kanjarpur, Chandrakanta Khadi Gram Seva 
Kendra, Murshidabad Gramin Vikas Seva Sansthan, 
Chhattisgarh Kantian Gram Udyog Samity, Punjab 
Palli Unnayan Khadi Kendra, Malda.

September-2018
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KVIC celebrates 

Independence Day
72nd 
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Celebrating 72nd Independence Day of the country, Smt. Preeta Verma, Chief Executive Officer 
hoisted the National Flag in Central office of Khadi and Village Industries Commission in Mumbai. 

Speaking on this occasion, Chief Executive Officer 
said that the honorable Prime Minister Shri 
Narendra Modi has repeatedly mentioned in his 
radio talk Mann ki baata about the encouragement 
of khadi. She also mentioned about Khadi 
exhibition in Indian Embassies of 10 countries 
organized by Khadi and Village Industries 
Commission which would encourage the sale of 
Khadi at international level.
 Emphasizing the importance of Khadi, 
Mahatma Gandhi had conveyed the message to the 
world that freedom movement is connected to the 
social, cultural and economic independence of a 
person who lives in the village and whose livelihood 
is related to hand spun and hand woven cloth that is 
Khadi, she added. 
 The National Anthem spread out the zeal and 
fervor in the premises of Khadi and Village 
Industries Commission on this occasion.  
  Smt. Usha Suresh, F.A., KVIC; Shri Y.K. 

Baramatikar, Dy. CEO, Shri M. Rajan Babu, Dy 
CEO and other officials of  KVIC  were present on 
this  occasion. 

C O.Mumbai

At Bhopal

At Meerut

A Monthly Journal of KVIC on Rural Industrialisation September-2018
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At HaryanaAt Shimla

A+t Borivoli

At Jaipur
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To promote Khadi and Village Industries products 
produced by the micro institutions and units, Khadi 
and Village Industries Commission had set up 
Khadi Gramodyog Bhavan at Panaji and Madgaon 
in the year 1963 and 1976 respectively. The lounge 
has premium products of Khadi material and 
readymade designed by top designers and best 
export quality village industry products.

 Khadi and Village Industries Commission 
has its State office at Panaji wherein various 
Programmes of KVIC  are implemented through 
Goa Khadi and Village Industries Board with 
support from KVIC so as to reach deep into the rural 
areas where unemployed youth can be given training 
and help them get employment

th
Recently renovated and renamed as Khadi Lounge,the Khadi Gramodyog Bhavan, Madgaon was inaugurated  on 14  
August 2018 by Dr. Mridula Sinha, Hon’ble Governor of Goa in the august presence of Shri Vinai Kumar Saxena, 
Chairman KVIC; Advocate Shri Narendra Sawaikar, Member of Parliament and distinguished guests Shri. Narayan 
Sawant, Chairman Khadi and V.I. Board, Goa.  

A Monthly Journal of KVIC on Rural Industrialisation September-2018

13



 Chairman, KVIC  
inaugurated Gramalaxmi 
showroom- a Khadi India 

outlet at Ahmedabad 

Backward 
forward

 linkages
 online 
portal 

launched
CEO, KVIC, Smt. Preeta Verma launched online 
portal for Backward forward linkages. This portal is 
developed by directorate  of  information 
technology. Smt. Usha Suresh, Financial Adviser, 

KVIC; Jt. CEO Shri K.S.Rao , Dy CEO Shri Y.K. 
Baramatikar and all programme Directors were 
present on this occasion.

A Monthly Journal of KVIC on Rural IndustrialisationSeptember-2018
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Khadi goes Global- exports articles to Trinidad and Tobago

 Yes, the articles of Khadi, the Gandhian 
mega symbol of self reliance, is all set to touch the 
shore of Trinidad and Tobago this month as Khadi 
and Village Industries Commission (KVIC) has 
despatched its consignment  of Khadi products to 
the High Commission of Trinidad and Tobago on 

2nd August 2018.

 On 5th of July this year, Bishwadip Dey, 
Indian High Commissioner to Trinidad and Tobago 
met KVIC Chairman Vinai Kumar Saxena at his 
New Delhi office and informed him that there is a 
considerable population of Indian origin there and 
110 people are of the age of 90 to 110 years who 
have seen four generations. As the Indian High 
Commission had decided to provide Khadi Gift 
hampers to some dignitaries on Independence Day 
this year, it ordered for supply of 200 boxes of Khadi 
napkins in paper board packing and 150 boxes of  
Khadi Napkins in wooden box  packing, which was 
dispatched to Port of Spain today . Not only that, the 

New Delhi:  When on 15th August this year, India would be celebrating its 71st Independence 

Day, a small twin country in North Atlantic would also have all the reasons to cheer up for 

boasting its association with India – often called 'The Grandmother Nation' by the people there. 

Indian High Commission had also expressed its 
desire to purchase Khadi Yoga Kit,  Khadi Yoga 
Mat,  Diary made out of Handmade paper with 
quotes of Gandhiji and garland made out of Sandal 
wood bark  from KVIC.

 With this supply order, KVIC Chairman 
appears very enthusiastic. “I was happy to know that 
there is also a Gandhi village there and large number 
of population celebrates Diwali festival every year 
for nine days. Keeping in view the large number of 
population of Indian origin and initiative of prime 
minister Modi to popularize Khadi globally , we 
decided to facilitate as many as 110 elderly Indians 
aged 90 to 110 years – all nonagenarians – on 8th 
September by offering them Khadi angvastram ,” he 
said, adding, “As the High Commissioner requested 
KVIC to gift 110 pieces of  shawls / Angvastram 
along with same number of Tri colour Khadi gundi 
mala of one hank length, we dispatched those items 
also to the High Commission as a goodwill gesture 
on today .” 

 Saxena further said that keeping in 
view of future prospects of Khadi marketing, 
KVIC had also decided to participate in the 
nine days' Diwali festival fair during 
November 2018 in Trinidad and Tobago. It 
will create awareness about Khadi among the 
people and also helpful in identifying 
potential buyers.

A Monthly Journal of KVIC on Rural Industrialisation September-2018



KVIC's Mission 
exhibitions 

 at 10 countries
on 15th August

 And, it all happened when KVIC Chairman 
Vinai Kumar Saxena wrote to Indian Embassies to 
42 countries last month, seeking their support in 
promoting Khadi in their respective consulates 
during the 15th August Celebrations this year. “In 
what comes as the increasing popularity of Khadi 
across the globe, 26 Embassies/High Commissions 
responded positively and shown their interest in 
promoting the signature fabric of India,” he 
informed.

 It may be mentioned here that during the 

MSME Conclave this year, the Union Minister of 
State for MSME Shri Giriraj Singh had expressed his 
desire to take Khadi on international platform by 
holding exhibitions on foreign soil on 15thAugust. 
Later, the KVIC Chairman, in consultation with 
Secretary, MSME, A K Panda, finally decided 10 
places namely Bahrain, Tehran, London, Singapore, 
Jordan, Perth, Ottawa, Portugal, Jeddah and Rome 
for displaying Khadi and village industries products, 
which include 20 types of fabric – from muslin to silk 
and from cotton to wool – along with selected high-
quality readymade garments like Modi Jacket, shirts, 
tops, designer kurtas, western wear and niche village 
industries products like shops, shampoos, sanitizers, 
herbal tea/coffee, leather wallets etc. 

 Fashion Diva Ritu Beri provided inputs for 
preparation of product catalogues and samples 
professionally – with complete product description 
of the respective products. 

 “Incidentally, it is the first move of taking 
Khadi – from local to global – in the history of KVIC. 
Based on Khadi’s multiplying USP abroad, KVIC 
would organise similar exhibitions in 50 other 
countries on October 2, which incidentally coincides 
with 150thBirth Anniversary of Mahatma Gandhi,” 
Saxena further said, adding, “It will also work on the 
wish-line of Prime Minister Shri Narendra Modi – 
who always wanted to take Khadi on global level.” 

 Earlier this month, the KVIC had dispatched 
its consignment of Khadi products to the High 
Commission of Trinidad and Tobago on 2ndAugust. 
As the Indian High Commission had decided to 
provide Khadi Gift hampers to some dignitaries on 
Independence Day this year, it ordered for supply of 
200 boxes of Khadi napkins in paper board packing 
and 150 boxes of  Khadi Napkins in wooden box  

New Delhi: The signature fabric of India, 
i.e. Khadi, is all set to rock the exclusive 
exhibitions across the globe as the 
Ambassadors/ High Commissioners to 10 
countries have decided to organise 
exclusive week long exhibitions at different 
places in their respective countries during 
India’s Independence Day Celebrations 
there – to display some of the niche products 
supplied by the Khadi and Village 
Industries Commission (KVIC). The 
products for these exhibitions had been 
shipped for abroad on 7th August. 

A Monthly Journal of KVIC on Rural Industrialisation
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Keeping in mind, the present theme for the year 
2018, taken globally on the World Environment 
Day as 'Beat Plastic Pollution', the KVIC Chairman 
Vinai Kumar Saxena launched freshly made rag 
picked, degraded and processed  plastic waste  

thmixed carry bags  yesterday  30  August at 
Kumarappa Handmade  Ppaper InInstitute 
(KNHPI) Jaipur.

 Saxena visited KNHPI in  Sanganer,  Jaipur, 
nda KVIC unit, on 2  August this year. Foxed with the 

piles of polythene waste in the suburb areas of 
Jaipur, he thought  its utilization in handmade paper 
making. “He  asked the KNHPI officials to collect 

KVIC  launched  unique  Hand made paper carry bags
 made from mixing plastic waste

plastic garbage from the nearby drainage 
and after necessary cleaning and processing, 
mix the plastic waste in the paper pulp up to 
20 percent to ascertain whether plastic waste 
can be utilized in handmade paper industries 
or not,” says Saxena. 

 Accordingly, plastic waste was 
collected  and the experiment was done by 
KNHPI secintiests  on utilization of various 
types of plastic waste including High-Density 
Polyethylene (HDPE) and Low-Density 
Polyethylene (LDPE) for its utilization in 
paper making up to 20 percent and experiment 

was found very successful. The preliminary 
studies showed potential of utilization of 
polyethylene waste in handmade paper making 
to make the cost effective  paper carry bags etc. 
It may become a great revolutionary step 
towards maintaining environment and green 
earth. The project has been coined as REPLAN 

( REmoving PLAstic from Nature). 

 From experiment to launch of commercial 
production of hand made paper bags with mixed 
plastic waste  has been completed in a record  time of 
28 days. 

 Serving the cause of swatch Bharat, giving 
better remuneration to rag pickers and creating a 
transitionary phase in plastic removal from our lives , 
in the project REPLAN, the waste plastic from nature 
is collected, followed by the process of cleaning, 
chopping, beating and  chemical treatment for 
softness . After that, it is mixed with the paper raw 

In its commitment to be an active participant in 
Swachh Bharat Abhiyaan, the Khadi and Village 
Industries Commission (KVIC) has derived a 
proportional yet novel way to reduce one of the biggest 
problems of contemporary world, i.e. plastic menace, 
under its unique  project named  REPLAN (reducing 
plastic in nature) .

A Monthly Journal of KVIC on Rural Industrialisation
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material i.e cotton rags pulp in a ratio of 80 % (pulp) 
and 20% (plastic waste) and finally sheet making. 

 Earlier the cost of production of handmade 

paper made of white cotton rags was Rs.100 per kg. 

However after mixing polythene waste it has come 

down to Rs.66 per kg. i.e reduction of 34% in the cost 

of production. Earlier the cost of production of 

handmade paper carry bag made of white cotton rags 

was Rs. 15.50 per bag, now it has come down to 

Rs.12.10 per bag. For manufacturing of 1 lakh carry 

bags 10 metric tons pulp is required. Now with this 

experiment of 20 % mixing of plastic waste, 2 metric 

ton plastic waste will be utilized in the manufacturing 

of 1 lakh  carry bags, which will remove plastic waste 

from the environment considerably. KNHPI has 

already  got  supply  orders of 75,000 carry bags so 

far worth Rs 78 lack which is likely to grow due its 

cost effectiveness and durability. 

Interestingly with the mixing of 20% plastic waste, 

the strength of bags have increased by 7%. 

 It may be noted that KNHPI, an institution 

established by KVIC some 26 years  back with 

UNDP assistance was lying in bad shape  almost with  

no substantial work in hand.  KVIC was meeting all its 

expenditure from its budgetary support. Now with this 

initiative not only plant and machinery will be utilised 

at the optimum level but the profits earned will make 

the institution self-reliant. 

Khadi and Village Industries Commission observed 

sadbhava diwas at Central Office, Mumbai. On this 

occasion all the officials of KVIC took pledge to 

work for emotional oneness and harmony of all the 

people of India regardless of caste,region,religion or 

language. The pledge was administered by Shri 

K.S.Rao, Joint Chief Executive Officer, KVIC. 

 Sadbhavana Diwas observed in KVIC

Contd from pg. no...17
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packing, which was dispatched to Port of Spain. 
Keeping in view the large number of population of 
Indian origin, KVIC also decided to facilitate as 
many as 110 elderly Indians aged 90 to 110 years – all 
nonagenarians – on 8th September by offering them 
Khadi angvastram and tricolour Khadi gundi mala. 

 Saxena further said that these gifts would 
certainly connect those aging people from their roots 
in India. Keeping in view of future prospects of 
Khadi marketing, KVIC had also decided to 
participate in the nine days’ Diwali festival fair 
during November 2018 in Trinidad and Tobago. “It 
will create awareness about Khadi among the people 
and also helpful in identifying potential buyers,” he 
added. 
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KVIC's Honey mission has never looked as sweet as 
it is looking now in Bali Island.Lives destroyed by 

Tigers are recovering due to the Loyal Bees.Tiger 
attack affected families have pursued this new 
profession with a passion to rebuild lives. 
Beekeeping workshop is in progress.

of Prime Minister as it is the biggest job-provider in 

the nation,” he said.

 Earlier, KVIC Chairman Vinai Kumar 

Saxena, in his welcome address, said that Khadi had 

created some sort of ethical competition in the 

apparel and fabric world. “As made of natural fiber, 

Khadi has zero-carbon footprint and is hand-spun 

and hand-woven – it always catches the eyes of both 

designers and customers. In the last four years, the 

craze of Khadi – especially among youths - has 

multiplied. And, to cater the need of such a large 

fanfare of Khadi, we are always trying to make it 

trendy,” he said. 

 Among others, who were present on this 

occasion, were MSME Secretary Arun Kumar Panda 

and KVIC members Dr Hina Shafi Bhat and J P 

Tomar.

Kerala flood relief by 

Khadi Institutions of Tamilnadu 

Never requested for never asked for...but KIs in 
Tamilnadu rose to the occasion realizing the 
need...that is spirit....my wholehearted gratitude 
to TN KIs....TN always. ..like that...keeping one 
part thier heart for kerala
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Bee Keeping Training at Bali Island 

A Monthly Journal of KVIC on Rural Industrialisation September-2018

19



A Monthly Journal of KVIC on Rural IndustrialisationSeptember-2018

20



A Monthly Journal of KVIC on Rural Industrialisation September-2018

21



A Monthly Journal of KVIC on Rural IndustrialisationSeptember-2018

22



A Monthly Journal of KVIC on Rural Industrialisation September-2018

23



A Monthly Journal of KVIC on Rural IndustrialisationSeptember-2018

24



A Monthly Journal of KVIC on Rural Industrialisation September-2018

25



A Monthly Journal of KVIC on Rural IndustrialisationSeptember-2018

26



A Monthly Journal of KVIC on Rural Industrialisation September-2018

27



A Monthly Journal of KVIC on Rural IndustrialisationSeptember-2018

28




